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This course offers (1) modern, business—related topics to engage students
and involve them in the practice of everyday business, (2) an integrated
grammar syllabus offering extensive functional practice, and (3) varied
activities and learning strategies to motivate and support students in their
studies. It aims to build the students’ confidence in expressing themselves
correctly and fluently, and enable them to become effective communicators in
their future business careers,
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1.2 Qa‘mﬁéﬂ%%ii@%?%fﬂﬁﬁ 1.Students learn vocabulary 3 ABD
ﬁﬁfﬁi’ﬁfl}\’fﬁ% 4T 2 H KB describing working life, and
@gﬁﬂ%??ﬁ&@ﬁéﬁﬁ%&ﬂi writing CVs and personal
summaries, They also learn
business skills in asking and
answering questions especially
those used in job interviews,

2 (2.2 B RN ) W A4 HY F £ 42 | 2.Students learn vocabulary 3 ABD
X : Fo 4N describing parts of a
: &| company and growth strategy,
0T E BT, read articles about mergers
and acquisitions, and
organizational culture,
Business skills used in
presenting facts are also

focused,
3|32 E 2 AW T R & AFffE | 3.Teach students vocabulary 3 ABD
A FE,24 2% EERGEBF| used in describing different
R RE I A 3| 2 A B E E X HIE means of communication,
EXGEF M, Students learn to deal with
problems in the workplace
and handle calls sensitively,
They are also introduced to
formal and informal email
writing,
4|42 A MR BR § 18R § 4% | 4.Teach students vocabulary c4 | ABD

B F R MEEESBE VL EAER | used in describing selling and
BoF Rk o 5) 09 F 45 8154 & 7808 % | sales techniques, and read an
&, article about advertising
trends. Introduce students to
present figures in describing
company performance and
sales forecast,
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5 - 5. Students learn to use C5 ABDI
T RIAETE AEH ST FE vocabulary used in money
Ffi R, expressions and company
finance,
They are also introduced to
discuss options and make
recommendations,
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1 | 09/13 | Working life (Unit 1)

2 | 09/20 | Working life (Unit 1)

3 | 0927 | Working life (Unit 1)

4 | 10/04 | Growing the company (Unit 2)

51 10/11 | Growing the company (Unit 2)

6 | 10/18 | Growing the company (Unit 2)

7 | 10/25 | Communication at work (Unit 3)

8 | 11/01 | Communication at work (Unit 3)

9 | 11/08 | Communication at work (Unit 3)

10 | 11/15 | AP &£ KA

1

1 | 11/22 | The art of selling (Unit 4)




12 | 1129 | The art of selling (Unit 4)
13 | 12/06 | The art of selling (Unit 4)
14 | 12/13 | Money and finance (Unit 5)
15 | 12/20 | Money and finance (Unit 5)
16 | 12/27 | Money and finance (Unit 5)
17 | 01/03 | Money and finance (Unit 5)
18 | o1/10 | ARF KA
% B
ALER
rEXH | T
Total Business 3: Student's Book. Paul Dummett with Colin Benn,
ot kA Summertown Publishing Ltd., 2009. (Available at Hi Learning Co. Ltd. Taipei,

#E 5 ALE E R A TR 8], Tel: 02-2365-7838 )
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