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The goal of the subject first introduces the basic concepts of demand and
supply, which includes the introduction about utility function of consumers
and production and cost function of firms, in addition to the introduction of
these functions, the subject also teaches the maximization solution of these
functions. Next, introduce the maket structures, such as perfect and
imperfect competition, Finally, explain game theory and strategic behavior,
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variety of engaging
applications, coupled with an
ample number of practice
problems and exercises, The
applications ground the
theory in the real world, and
the exercises and problems
sets enable students to
master the tools of economic
analysis and make them their
own., The approach taugh in
the subject enables students
to see how they apply in
actual markets and business
firms,
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09/13 | Consumer theory




2 | 09/20 | Consumer theory

3 | 09/27 | Consumer theory; Production and cost theory
4 | 10/04 | Production and cost theory

5 | 10/11 | Production and cost theory

6 | 10/18 | Perfect competition

7 | 10/25 | Perfect competition

8 | 11/01 | Perfect competition

9 | 11/08 | Market power

10 | 11/15 | A+ FHKA

11 | 11/22 | Market power

12 | 11/29 | Market power

13 | 12/06 | Imperfect competition and strategic behavior
14 | 12/13 | Imperfect competition and strategic behavior
15 | 12/20 | Imperfect competition and strategic behavior
16 | 12/27 | Special topics

17 | 01/03 | Special topics

18 | o1/10 | ARF KA
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David A. Besanko and Ronald R. Braeutigam  Microeconomics 3rd edition
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