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Important marketing related concepts will be introduced in this course.
Besides, students will learn how to create customer value, target the
correct market, and build customer relationships, Furthermore, the critical
skills and knowledge which should be applied in the 4P strategies will be
also emphasized in the course,




AFRREPHFEPIRAS - F2 A0 ph e

-~ P EREBGER
(=) Tz (Cogmtlve MACAHR 1 Cl =R ~C2Hf-C3 &* ~C4 »47 -
Co #=#~C6 £l
(=) "#ta , (Psychomotor f#£P)4E# @ Pl #-i ~ P2 8 F & ~ P3 M= 4k i -
P4 B33 it ~PH pd it ~P6 £]iF
(=) THR ) (Affective BHAAES (AL 452 A2 F B A3 €4 M R
5 pit ~ A6 7B

CHEEPRE TR ERER, ~ THEAARNS 2 Ap

() RS P RA B T L Ty~ THR & THL ) PP RE s
HEJE?I%B%FEnbﬁ@C P~AR - 58 -

(CH)FHBE"PHE%, 7162 %JEE&’W&E;IJ&%@&“W(&.%: e T p Rk s
HEC3~CoCo5pF > 7 FEACOTF » Bav & F~ P& B ) o

(>@$%““*ﬁh59ﬂ¢%ﬁ%ufr%iéi Y EMKE P BEHE TS
AAhARA 3 5HEPESRTVESNNIE TEAAANS | (blde: THEAHAA54 |F
¥ A ~ AD ~ BEFpF » R332 7)) -

R 10 B 1

; £(¢ 2 ? E(m =
5 x5 p( ) KEPH(#<) PRk s | B4 grid

}—l
SE
b
S
o@%
sl
o
A

97 BATSEEE A KRB | 1.Students will be able to P3 ABCFH
%—Zi% & 7 A2 474438 3% understand the important
;32 & 34 7 A8 | marketing related concepts
B A2 354 T &2 | and theories.; 2.Students will
2k 452 T 248 B 4744 have ideas about how the
dynamic environments
change.3.Students will see
how the decision making
process made by the
consumers and how the
markets will be
targeted.4.Students will
understand the content of
marketing strategies,
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