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The purpose of this course is to give students a conceptual introduction to

the field of statistics and its many applications,
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1 | 09/13 | Descriptive Statistics

2 | 09/20 | Descriptive Statistics

3 | 09/27 | Descriptive Statistics

4 | 10/04 | Descriptive Statistics

5 | 10/11 | Sampling and Sampling Distributions

6 | 10/18 | Sampling and Sampling Distributions

7 | 1025 | Interval Estimation

8 | 11/01 | Interval Estimation

9 | 11/08 | Hypothesis Testing




10 | 11/15 | A+ FHKA
11 | 11/22 | Hypothesis Testing
12 | 11/29 | Statistical Inferences
13 | 12/06 | Statistical Inferences
14 | 12/13 | Statistical Inferences
15 | 12/20 | Tests of Goodness of Fit and Independence
16 | 12/27 | Tests of Goodness of Fit and Independence
17 | 01/03 | Tests of Goodness of Fit and Independence
18 | o1/10 | ARF KA
DA/
ARER
®KEXE | £E(BER)

Statistics for Business and Economics— Anderson, Sweeney and Williams (11th
Kotk edition)
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