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The course introduce basic business concept, from basic environment to
cases discussions,
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1 | 09/13 | Objectives of Business

2 | 09/20 | Business Environment

3 | 0927 | Why is the U.S. an Economic Success?

4 | 10/04 | Global Competitiveness

5 | 10/11 | Starbucks Expansion

6 | 10/18 | Top U.S. Ethical Issues

7 | 10/25 | Factors Influencing Managerial Ethics

8 | 11/01 | Basic Forms of Business Ownership

9 | 11/08 | Basic Forms of Business Ownership




10 | 11/15 | BAF FRA
11 | 11/22 | Managing for the Future
12 | 11729 | SWOT Analysis
13 | 12/06 | Management Pyramid
14 | 12/13 | How to Make Jobs Fit Your Company
15 | 12/20 | Tips for Motivating Employees
16 | 12/27 | Marketing Strategies
17 | 01/03 | Marketing Strategies
18 | 01/10 | AR F XA
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