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This course endeavor to cultivate a motive for sensitive to economic
phenomena, We will use the examples of problem solving or phenomenon
explanation to draw students’ attention. From basic rational choice model to
behavioral economics, we will aware some economic model are not so
intuitive, Except for self—-interest, is there any other elements that guiding
our behavior? For example, fairness, justice, compassion, etc,
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1 | 09/13 | Thinking Like an Economist

2 |1 09/20 | Rational Consumer Choice

3 | 09/27 | Individual and Market Demand




4 | 10/04 | Applications of Rational Choice and Demand Theories
5 | 10/11 | Explaining Tastes: The Importance of Altruism and
Other Nonegoistic Behavior
6 | 10/18 | Cognitive Limitations and Consumer Behavior
7 | 10/25 | Production
8 | 11/01 | Costs
9 | 11/08 | Perfect Competition
10 | 11/15 | AP FRXA
11 | 11/22 | Monopoly
12 | 11/29 | Imperfect Competition: A Game-Theoretic Approach
13 | 12/06 | Labor
14 | 12/13 | Capital
15 | 12/20 | Externalities, Property Rights, and the Coase
Theorem
16 | 12/27 | Individual Presentation I
17 | 01/03 | Individual Presentation II
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