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This course focuses on major concepts, constructs and theoretical
perspectives pertaining to information and communication or new media,
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| |2 AREEMR L 5B T AN/E4 2| Students can comprehend and C4 AB
P 4B 3 09 4% 'u%ﬂi/‘ﬁ"%i&“iﬁ analyze the core concepts and
theoretical perspectives of the
information and
communication field,

2 | BARMEF RN, HHEE| Students can interpret the c4 | B
B meanings of signs and codes,
3| B AR AR KRG 4A B KA % | Students can keep up with e |

the latest trend of the
information and
communication field.

4| B AR EHEMFLEEHE/E | Students can understand A3 H
professional ethics and social
responsibilities,
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1 | 09/13 | Introduction




2 | 09/20 | Information and Communication (New Media):
Discipline, Inter—Discipline or Field?

3 | 09/27 | Core Concepts of Information and Communication
(New Media)

4 | 10/04 | Theorization of Information and Communication (New
Media)

5 | 10/11 | Theoretical Perspectives of Information and
Communication (New Media)

6 | 10/18 | Medium/Message

7 | 10/25 | Mediation! Remediation!

8 | 11/01 | Interactivity

9 | 11/08 | ~Continued~

10 | 11/15 | BAF FRA

11 | 11/22 | New Media and Signs

12 | 1129 | ~Continued~

13 | 12/06 | New Media and Codes

14 | 12/13 | ~Continued~

15 | 1220 | New Media and Meanings

16 | 1227 | ~Continued~

17 | 01/03 | Conclusion

18 | 01/10 | AR F XA
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