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The Aim of the Course:

This course aims to introduce the most significant social trend—globalisation. The central issue is the great impacts of globalisation and various local responses, with special emphasis upon the cultural consequences of globalisation. On the one hand, it introduces key basic concepts of globalisation and culture, including homogenization, heterogenization, hybridization, global flow/fluid and multiple global mobilities, McDonaldization, Disneyization and so on. On the other hand, this course provides some case studies from different dimensions of culture to deepen the general understanding. They include the mobile people (migration and tourism), mobile spaces (theme parks and airports) and mobile finance (credit cards), as well as the understanding of globalisation by the sense of sight (theme parks, expos, cultural heritage and museums), sense of hearing (world music), and the sense of smell and taste(Food and culture).
Students in this course will be expected to learn a body of general knowledge about global society and culture through readings and class sessions, and produce analytical ideas through class discussions, group presentations, and a final project.
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Waters, Malcolm. 1995. Globalization. London: Routledge.
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Some papers for each unit will be provided in the class
The Schedule:
	1
	What is globalisation? The interaction of multiple global mobilities.

	2
	What is cultural globalisation? The making of global brands and global stages.

	3
	Mobile people I: migration and migrant workers 

	4
	Mobile people II: travellers/tourists

	5
	Seeing the world I: The world as exhibitions

	6
	Seeing the world II: The museums create world views

	7
	Seeing the world III: The biennale art exhibitions

	8
	Tasting the world: McDonaldization and slow food

	9
	Listening to the world: Global music flows

	10
	Disneyization of Society: leisure and culture

	11
	The mobile global space: Air travel and airports

	13
	World Heritage: preserving the past for the shared future

	14
	Mobile Finance: Credit cards and consumption

	15
	Group Presentation I

	16
	Group Presentation II

	17
	Conclusion


Student Assessment and Evaluation:
Attendance and Participation: 20%
Mid-Term Exam 30%

Group Presentation: 20%
Students will form small groups of five or so. In the mid-semester, students should submit the list of group members, the title and brief plan of the final project. At the final weeks of the course, each group will make a presentation of approximately 20 minutes on their group’s assigned day. Each group member will be responsible for helping to present and frame a major global social cultural issue, from migration, travel, global space, global brand, global event, anti-globalisation and so on. 

Final Project and Essay: 30 %
At the end of the course, each group should submit a short English essay around 2000-2500 words related to the project.
