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	公共關係概論
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	李郁蓉

	開課班級
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	1. 培養說故事與文化行銷專業之傳播人才。
2. 訓練具跨媒體訊息處理專業之傳播人才。

	A訊息處理與人文美感鑑賞能力。
B企劃、設計與執行傳播實務所需技術之能力。
C發掘、分析處理問題能力。
D理解專業倫理與社會責任之能力。
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授課教師預期學生在修習此課程後，所產生之教學成效與學生核心能力之對應，可多項選填（以代碼選填，例如ABCE-----）。


Syllabus

Class: Public Relations                                                         Instructor: Flora, Yu Jung, Li
Time: 1:00 p.m.- 3:00 p.m.  Friday                         

Credit Hour: 2

Reference: Scott M. Cutlip, Allen H. Center, Glen M. Broom. Effective Public Relations,

                  8th ed.  (Pearson Education).
                   Clarke L. Caywood. The Handbook of Strategic Public Relations &Integrated 
Marketing (MacGraw Hill)
Grade: Attendance: 30%


 Midterm Exam: 30%

              Project: 40%
Schedule:

Week01 (Sep. 18): A Glance at Public Relations
Week02 (Sep. 25): Introduction to Contemporary Public Relations
Week03 (Oct. 02): Preparations/Roles/Requirements of Public Relations Practitioners
Week04 (Oct. 09): Organizational settings and Legal Considerations of PR Practitioners
Week05 (Oct. 16): Communication and Public Opinion
Week06 (Oct. 23): Internal Relations and Employee Communications/External Media and Media Relations
Week07 (Oct. 30): Management Process/Step One and Step Two
Week08 (Nov. 06): Management Process/Step Three and Step Four
Week09 (Nov. 13): he Practice/Business and Industry Public Relations
Week10 (Nov. 20): Midterm Exam T
Week11 (Nov. 27): Connecting with Consumers
Week12 (Dec. 04): Case Study
Week13 (Dec. 11): Media Transformation and the Practice of Public Relations
Week14 (Dec. 18): The Future of Integrated Communications and Public Relations
Week15 (Dec. 25): Case Study
Week16 (Jan 01):  New Year Holiday
Week 17(Jan. 08): Project Presentation
Week 18(Jan. 15): Final Exam

