淡江大學 九十七 學年度第 二 學期課程教學計畫表(格式二)
壹、科目名稱：行銷研究

透過調查所獲得的資訊來連結消費者的行為，並以此為確定市場的機會與問題，使同學了解整個行銷研究的程序。能獨立規劃行銷研究計畫及分析技術的應用，以協助企業行銷發展
貳、授課老師：李月華
參、開課系所班級：企研所一年級
肆、必選修：選
伍、學分數：2
柒、教學內容及進度(Class schedule)：

陸、教學內容及進度：
02/16 – 02/22 Reviewing the principles of marketing

               The differences between market survey and marketing research

02/23 – 03/01 Marketing research project
03/02 – 03/08 Measurement and scaling
               Confirmatory factor analysis

Parasuraman, A., Zeithaml, Valarie A. & Berry, Leonard L. (1985). A conceptual model of service quality and its implications for future research. Journal of Marketing, 49(Fall), 41-50.
Zaichkowsky, Judith Lynne (1985). Measuring the involvement construct. Journal of Consumer Research, 12(December), 341-351.
03/09 – 03/15 Market segmentation

 Exploratory factor analysis and Cluster

 Multivariate Analyses
03/16 – 03/22 Position
               Multidimensional scaling
03/23 – 03/29 Brand issues
               Experimental design
03/30 – 04/05 春假
04/06 – 04/12 Advertising design
Experimental design

Aaker, Jennifer, Fournier, Susan & Brasel, S. Adam(2004). When good brands do bad. Journal of Consumer Research, 31(June), 1-16.
Fitzsimons, Graninne M., Chartrand, Tanya L. & Fitsimons, Gavan J.(2008). Automatic effects of brand exposure on motivated behavior: How Apple makes you “think different”. Journal of Consumer Research, 35(June), 21-35.

Jing Lei, Niraj Dawar & Lemmink, Jos (2008). Negative spillover in brand portfolios: exploring the antecedents of asymmetric effects. Journal of Marketing, 72(May), 111-123.
04/13 – 04/19 Promotion
               Regression

Slotegraaf, Rebecca J. & Pauwels, Koen (2008). The impact of brand equity and innovation on the long-term effectiveness of promotions. Journal of Marketing Research, XLV(June), 293-306.
04/20 – 04/26 期中考

04/27 – 05/03 Strategic alliance
               Structural equation model
05/04 – 05/10 Customer relationship management
               Amos

Simmonin, Bernard L. & Ruth, Julie A. (1998). Is a company known by the company it keeps? Assessing the spillover effects of brand alliances on consumer brand attitudes. Journal of Marketing Research, 53(February), 30-42.
05/11 – 05/17 Trade analysis
               Analytic hierarchy process
05/18 – 05/24 Supply Chain
               Case study

Brun, Alessandro & Castelli, Cecillia(2008). Supply chain strategy in the fashion industry: Developing a portfolio model depending on product, retail channel and brand. International Journal of Production Economics, 116, 169-181.
05/25 – 05/31 端午節
06/01 – 06/07 Glocalization
               Ethnography/Participant Observation

Thompson, Craig J. and Arsel, Zeynep(2004). The starbucks brandscape and consumers’ experiences of glocalization. Journal of Consumer Research, 31(December), 631-642.
06/08 – 06/14 Fashion industry
               In-Depth Interview

Brito, Marisa P., Carbone, Valentian & Blanquart, Corinne Meunier(2007). Towards a sustainable fashion tetail supply chain in Europe: Organization and performance. International Journal of Production Economics, 114, 534-553.

06/15 – 06/21  期末考
捌、授課方式：課堂講授
玖、教學設備：電腦與投影設備
拾、Essential reading:

1. Essential of Marketing research  1st Edition  by Hair, Wolfinbarger, Ortinau and Bush    華泰書局 

2.行銷研究      吳萬益, 林清河    華泰 

拾壹、Recommended reading :

1. Behavioral research-tools and techniques 5th edition Sommer

2. 社會科學－質的研究    陳向明    五南
拾貳、成績考核方式：

	Grading:

	
	Attendance & class performance：    20  ％

	
	Report & debate：                   30  ％

	
	Final exam：                        30  ％

	
	Assignment & field work：           20％


※非法影印是違法的行為。請使用正版教科書，勿非法影印他人著作，以免觸法。
