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【課程進度計畫】
	週
	日期
	進度計劃
	小記

	一
	02-19-2009
	課程說明
	

	二
	02-26-2009
	A consumer society
1. Storey, J. (1999). Cultural consumption and everyday life. London: Arnold. (Chapter 1)
2. Bocock, R. (1993). Consumption. London: Routledge. (Chapter 2: Theorizing consumption. pp. 34-52)
	

	三
	03-05-2009
	Cultural consumption as manipulation
1. Storey, J. (1999). Cultural consumption and everyday life. London: Arnold. (Chapter 2)
2. Garnham, N. (2000). Emancipation, the media and modernity. Oxford, UK: Oxford University Press. (Chapter 3: The media as cultural industry. pp. 39-62)
	

	四
	03-12-2009
	Cultural consumption as communication
1. Storey, J. (1999). Cultural consumption and everyday life. London: Arnold. (Chapter 3)
2. Bocock, R. (1993). Consumption. London: Routledge. (Chapter 3: Consumption and the symbolic. pp. 53-75)
	

	五
	03-19-2009
	Reading as production
Storey, J. (1999). Cultural consumption and everyday life. London: Arnold. (Chapter 4)
	

	六
	03-26-2009
	Cultural consumption: Texts
1. Storey, J. (1999). Cultural consumption and everyday life. London: Arnold. (Chapter 5)
2. Radway, J. A. (1984). Reading the romance. Chapel Hill: The University of North Carolina Press. (Chapter 3: The act of reading the romance: Escape and instruction. pp. 86-118).
	

	七
	04-02-2009
	◆ ~停課~ ◆
	教學行政觀摩週

	八
	04-09-2009
	報告：觀察記錄報告、主題分享
	

	九
	04-16-2009
	報告：觀察記錄報告、主題分享
	

	十
	04-23-2009
	《期中考週》
	《期中考週》

	十一
	04-30-2009
	Cultural consumption in contexts of everyday life

Storey, J. (1999). Cultural consumption and everyday life. London: Arnold. (Chapter 6)
	

	十二
	05-07-2009
	Cultural consumption, postmodernism and identities

1. Storey, J. (1999). Cultural consumption and everyday life. London: Arnold. (Chapter 7)
2. Bocock, R. (1993). Consumption. London: Routledge. (Chapter 4: Desires, identity and consumption. pp. 76-108)
	

	十三
	05-14-2009
	Gramscian cultural studies, popular culture and cultural consumption

Storey, J. (1999). Cultural consumption and everyday life. London: Arnold. (Chapter 8)
	

	十四
	05-21-2009
	Concluding remarks: Cultural consumption and media audiences

1. Moores, S. (1993). Interpreting audiences: The ethnography of media consumption. London: Sage. (Chapter 5: On cultural consumption. pp. 117-140)
2. Morley, D. (1995). “Theories of consumption in media studies” In D. Miller (Ed.) Acknowledging consumption: A review of new studies. London: Routledge. (pp.296-328).
	

	十五
	05-28-2009
	◆ ~放假~ ◆
	端午節

	十六
	06-04-2009
	期末報告分享；繳交期末書面報告
	

	十七
	06-11-2009
	期末報告分享；繳交期末書面報告
	

	十八
	06-18-2009
	《期末考》
	《期末考週》


【評分方式】
· 課堂表現（20%）
· 觀察記錄報告、主題分享（30%）
· 期末報告分享（20%）
· 期末書面報告（30%）
※請尊重智慧財產權，勿從事非法影印及重製動作
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