Syllabus for Speech
OBJECTIVES: 
The main goal of this course is to understand foundations of effective communication and to polish English speaking skills, especially those for public speaking. This course develops students’ command of spoken English with an emphasis on the strategies for expressing one’s own opinions before a group. The objectives for this semester are, firstly, confidence in public speaking and, secondly, the ability to organize a coherent speech.
REQUIRED TEXT

COURSE SCHEDULE
	U1  Orientation

	U2  Creative Ads Introduction

	U3  Creative Ads Introduction

	U4  Creative Ads Introduction

	U5  Promoting Techniques

	U6  Promoting Techniques

	U7  Mid-term exam(Promoting Products)

	U8  Mid-term exam(Promoting Products)

	U9  Mid-term exam(Promoting Products)

	U10  Mid-term exam(Promoting Products)

	U11  Advertisement Design

	U12  Advertisement Design

	U13 Advertisement Design

	U14  Introduce Self-Made Ads

	U15  Introduce Self-Made Ads

	U16  Introduce Self-Made Ads

	U17 Final Exam(Advertisement Introduction)


COURSE REQUIREMENTS:
a. voice production:

1. vocal volume

2. vocal clarity 

3. vocal emotions

b.  content: 

1. grammar

2. vocabulary

3. structure & insight

c. pronunciation & intonation

d. posture:

1. eye contact

2. confidence

3. easiness

4. hand and body gestures

e. proficiency

f. lead and conclusion

EVALUATION:

· Attendance (15%)
· Participate in class activities (15%)
· Midterm: Promoting Products (30%)

· Final: Advertisement Introduction (30%)

· Evaluating others’ speeches (10%)

