INDUSTRIAL ECONOMICS
Syllabus
Academic Year 2008-2009

	Instructor
	F. VARGA
	Email
	fr.varga@msa.hinet.net

	Phone
	Ext. 7133
	Audience
	2nd year students

	Office
	530
	Quarter
	

	Office Hours
	
	Credits
	2


Texts:

· J. Church and R. Ware. (2000), Industrial Organization: A Strategic Approach, First

Edition, McGraw-Hill
· Materials given during the lecture
Description:
The target of this course is to familiarize students with a broad range of the methods and models applied by economists in the analysis of firms and industries. It is also referred to as “Industrial organization”, and studies the strategic behavior of firms, the structure of markets and their interactions.

It could also been named the "Economics of Imperfect Competition" and so its theoretical analysis in the field is heavily based on game theory.

General Outline:
· Markets Forces
· Quantitative Market Analysis

· Theory of Individual Behavior

· Production Process

· Organization of the Firm

· The Nature of Industry

· The different Market Structures and Models

· Game Theory

Goals:
· Understand basic models of the behavior of firms and industrial organization and how they can be applied to policy issues

· Be able to manipulate these models and be able to solve analytically problems relating to industrial economics

· Be able to apply the models to important policy areas while being aware of the limitations of the theory.

Grade:
· Participation:
30%

· Homework:
50%

· Final exam:
20%
Introduction to Econometrics
Prof. F. VARGA
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