MICROECONOMICS
Syllabus
Academic Year 2008-2009

	Instructor
	F. VARGA
	Email
	fr.varga@msa.hinet.net

	Phone
	Ext. 7133
	Audience
	1st year students

	Office
	530
	Quarter
	

	Office Hours
	
	Credits
	3


Texts:

· N. Gregory Mankiw. (2006), Principles of Microeconomics, Fourth Edition, Thompson South-Western
· Materials given during the lecture
Description:
Modern microeconomics is the study of the behavior and interactions among the various individuals and organizations within an economic system. Typically, microeconomics considers the forces that shape the behavior of such economic elements as consumers, producers, buyers, sellers, individuals, sole proprietors, partners, corporations, not-for-profit organizations and industries.

These interactions are usually described as interactions within the context of markets.
General Outline:
· Introduction: the nature of Economy
· Economic Organization of Society

· Demand and Supply in a Market System

· Demand and Consumer Behavior

· Production and Cost

· Optimization and Market

· Pure Competition

· Firms with Market Power

Goals:
· To learn the nomenclature used to describe economic events and relationships

· To learn the methodology of mainstream Neoclassical microeconomic theory and to use that methodology to analyze economic relationships
· To understand the limitations of mainstream economic theory
Grade:
· Participation:
30%

· Homework:
50%

· Final exam:
20%
Introduction to Econometrics
Prof. F. VARGA
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