Tamkang University 2 Quarter of 2008- Lanyang Campus 
消費者行為Consumer Behavior
Class：Department of Tourism and Hospitality Sophomore
Assistant Professor: Pin-Ju Juan  E-mail: pj@mail.tku.edu.tw 
Credit：2    Class room: Mon 8-9/Thu 6-7 CL307
· Goal
This course offers students takes a broad view of tourism and looks at consumer behaviour in a number of sectors including: tour operation, tourist destinations, hospitality, visitor attractions, retail travel. Through case studies, students learn how to put theoretical concepts into real situations. This course includes new chapters on ecotourists, destination image and choice, terrorism and the tourism market, the internet and tourist behavior and the rise of the no frills markets. It also includes new material on health concerns and government travel advice, events and festivals, business travel, national and cultural differences and more. 
· Contents
Upon completion of this course, you will be able to:

1) To introduce you to current knowledge of theory and practice in consumer behavior based on the state of the art knowledge on self-identity, social identification and self-concept research.
2) To develop your abilities to apply consumer behavior concepts to marketing problems that are likely to involve consumer consumption and identity implications.
3) To learn analytic tools (e.g., observation, identity measurement and segmentation, laboratory experimentation) that can be used to investigate consumer behavior and guide managerial decision-making.
· Textbook
1. Consumer Behaviour in Tourism. By John Swarbrooke; Susan Horner. Elsevier Ltd., 2007. ISBN-13: 978-0-7506-6735-7.
· Assessment
1. Class Attendance 30% （Absence 3 times mean: you failure in this class; No excuse for absence）
2. Group Project 30% （平時與期末簡報表現與期末報告書內容，Group assignments: No more 4 persons for one group, each group can choose one case study topic for Group assignments. The number of a group will depend upon the total students joining the class. The topic is about consumer behavior. Ex. 淡江大學學生對林美福利社之滿意度研究）
3. Group Textbook Presentation 30% （課本內容報告與臨場討論表現，The number of a group will depend upon the total students joining the class.）
4. Quiz 10%
· Class Policies
1) The instructor reserves the right to modify any of the material in the Syllabus and Class Schedule with sufficient notice given to course participants.

2) Each student is responsible for obtaining all handouts, announcements, and schedule changes.

3) There are no provisions for make-up examinations or extra credit.

4) Class starts on time. It is in your best interest to be punctual.

5) Important class announcements may be communicated by 阮聘茹教學平台. 
Schedule of Consumer Behavior
	Date
	Discussion Topic(s)
	Reading

	November

	10
	Course Introduction and Ch. 1 Introduction
	Syllabus and Ch. 1

	13
	The History of tourist behaviour
	Ch. 2

	
	Main concepts in consumer behavior, including models of consumer behavior adapted for tourism
	Ch. 3

	17
	Motivators-- Group Textbook Presentation
	Ch. 4

	
	Determinants-- Group Textbook Presentation
	Ch. 5

	20
	Models of the purchases decision-making process-- Group Textbook Presentation
	Ch. 6

	
	Typologies of tourism behavior and segmentation of the tourism market-- Group Textbook Presentation
	Ch. 7 

	24
	The global pattern of tourism demand-- Group Textbook Presentation
	Ch. 8

	
	National differences: domestic, outbound and inbound-- Group Textbook Presentation
	Ch. 9

	27
	The nature of demand in different segments of the tourism market-- Group Textbook Presentation
	Ch. 10

	
	Consumer behaviour and markets in the different sectors of tourism-- Group Textbook Presentation
	Ch. 11

	1
	Researching tourist behaviour: marketing research-- Group Project
	Ch. 12

	
	The marketing mix and tourist behavior-- Group Textbook Presentation
	Ch. 13

	4
	The green tourist: myth or reality?-- Group Textbook Presentation
	Ch. 14

	
	Rise of the global/ Euro tourist?-- Group Textbook Presentation
	Ch. 15

	8
	The emergence of new markets and changes in tourist demand-- Group Textbook Presentation
	Ch. 16

	
	Quality and tourist satisfaction-- Group Textbook Presentation
	Ch. 17

	11
	Conclusions-- Group Textbook Presentation
	Ch. 18

	
	The future of tourist behavior-- Group Textbook Presentation
	Ch. 19

	15
	Field Study
	

	18
	Field Study
	

	22
	Group Project --presentation
	@30 min.

	25
	Group Project --presentation
	@30 min.

	29
	Group Project --presentation
	@30 min.

	1
	The New Year
	

	5
	Group Project --presentation
	@30 min.

	8
	Group Project --presentation
	@30 min.


