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1. Selected chapters from Electronic Commerce: A Managerial Perspective 2008,
Fehah Turban (aﬁ?fﬁ ).
2. Handouts and hard copies of powerpoint will be provided.
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Office: B1137 (Email: wichang@mail.tku.edu.tw)
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http://info.cisanet.org.tw/moeasmea/competition.aspx
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