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Fall 2008
Course: Research Methods in Communication 

Office: L621

1.Course title: Research Methods in Communication  

1. Instructor: Dr. Chuan Yang Hsu 

2. Class: Undergraduate class (Junior) 

3. Required: Required  

4. Credit: 2 Hours 

5. Pre-requisite courses: None 

Proposed topic outline and time-table 

1). Science and Research (week 1-2)

   Course introduction, the development of mass media research, media research and the scientific method 

2). Research Procedures (week 2-3)

   2.1. Characteristic of the Scientific 

   2.2. Research Procedures 

   2.3. Selection of a research topic 

   2.4. Statement of a Hypothesis or research question 

3). Elements of social research (week 4-5) 

   3.1. Validity  

   3.2. Concepts 

   3.3. Constructs 

4). Variables (week 6-7)

   4.1. Independent and dependent variables 

   4.2. Defining variables operationally 

5). Measurement (week 8-10) (mid-term exam) 

   5.1. The nature of elements

   5.2. Levels of Measurement 

   5.3. Discrete and Continuous variables 

6). Sampling (week 11-12) 

population and sample 

probability and non-probability samples 

sample size 

sample error 

7). Survey Research (week13-14)

   7.1. descriptive and analytical surveys

   7.2. advantages and disadvantages of survey research 

   7.3. constructing questions 

8). Questionnaire Design (15-16) 

  8.1. questionnaire design

  8.2. pilot studies 

9). Gathering Survey Data (week 17) 

   9.1 Mail Surveys 

   9.2. Telephone surveys 

   9.3. Personal interviews 

10). Final Examination (18) 

Required Textbook:

Michael Singletary (2000) Mass Communication Research: Contemporary method and applications               N.Y.: Longman Publishing Group. 
Recommended Books:

1. 王石番著(1998) 傳播內容分析法  台北: 幼獅出版 

2. 楊國樞等編(1986) 社會及行為科學研究法 (上)(下)  台北: 東華書局
3.Emmert, P. and Barker, L. (1989). Measurement of communication behavior. New York: Longman. 

4. Kaplan, A. (1964). The conduct of inquiry: Methodology for behavioral science. San Francisco: Chandler. 

5. Krimerman, L. (1969). The nature and scope of social science: A critical anthology. New York: Appleton-Century-Crofts. 
6. Jensen, K. and Jankowski, N. (1995) A handbook of qualitative methodologies for mass communication research. London: Sage.  

7. Wimmer, R. and Dommick, J. (2000). Mass media research: an introduction. Belmont, CA: Wadsworth Publishing Company 

Final grades will be weighted as follows:

Mid-term               
 
30%

Participation/ Homework    
20%

Mini-research projects       
20%


Final Exam       


30%

