Syllabus

Class: Public Relations                                                         Instructor: Flora, Yu Jung, Li
Time: 3:00 p.m.- 5:00 p.m.  Friday                         

Credit Hour: 2

Reference: Scott M. Cutlip, Allen H. Center, Glen M. Broom. Effective Public Relations,

                  8th ed.  (Pearson Education).      
                   Clarke L. Caywood. The Handbook of Strategic Public Relations &Integrated 
Marketing (MacGraw Hill)
Grade: Attendance: 30%


 Midterm Exam: 30%

              Project: 40%
Schedule:

Week01: A Glance at Public Relations
Week02: Introduction to Contemporary Public Relations
Week03: Preparations/Roles/Requirements of Public Relations Practitioners
Week04: Organizational settings and Legal Considerations of PR Practitioners
Week05: Communication and Public Opinion
Week06: Internal Relations and Employee Communications/External Media and Media Relations
Week07: Management Process/Step One and Step Two
Week08: Management Process/Step Three and Step Four
Week09: Midterm Exam
Week10: The Practice/Business and Industry Public Relations
Week11: Connecting with Consumers
Week12: Case Study
Week13: Media Transformation and the Practice of Public Relations
Week14: The Future of Integrated Communications and Public Relations
Week15: Case Study
Week16: Presentation
Week 17: Presentation
Week 18: Final Exam

