Travel Agency Operations and Management

Short description

Prepare for a travel agency role and assist in acquiring a competitive advantage for business. Gain a broad range of 'core' operational skills and an understanding of the tourism industry, working in teams, customer service, manual reservations, retail and wholesale sales and services, domestic and international airfares, computerized airline reservation system, office operations, financial operations as well as health, safety and security. Apply strategic marketing, global distribution and information technologies in travel and tourism. 
Week 1

(17/ April 21)
Industry Knowledge

Week 2

(18/ April 28)
Office Communication

Week 3

(19/ May 05)
Sourcing, Quoting and Booking Products

Week 4

(20/ May 12)
Fares and Ticketing

Week 5

(21/ May 19)
Documentation
Week 6


(22/ May 26)
Travel and tourism assignment 

Week 7

(23/ June 02)
Sales Presentations and Promotions

Week 8

(24/ June 09)
Marketing and Business Planning

Week 9

(25/ June 16)
Final exam

Exam: 

20%
class participation
30%
tasks, practice sessions

30%
final exam

