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	Course Title
	Business English

	Course Code
	
	

	Instructor
	Pauline, Po-Yueh Wang Hsu 

	Textbook
	Intelligent Business (course book) Upper Intermediate Business English. By Tonya Trappe & Graham Tullis. Madrid: Longman, 2005.

	Assessment
	Miscellaneous Grades (e.g., Attendance, in-class performance, quizzes, homework, etc): 30%

	
	Midterm Exam and/or Project(s) : 35%

	
	Final Exam : 35%

	Course Description


	This course is designed to encourage students to establish an effective communication in Business English through a series of written and oral exercises on various topics, including describing the pictures of global trade, discussing current business events, and differentiating cultures and ethics on business. The focus of this course is about interactions amongst students.

	Lesson Plan
	1
	Orientation
	The outline of the course, Introduction of Textbook, and Grading

	
	2
	Unit 1 Alliances
	Company bosses on the prowl

	
	3
	Unit 2 Projects
	Mission to accomplish

	
	4
	Unit 3 Teamworking
	The stuff teams are made of

	
	5
	Unit 4 Information
	The real-time economy

	
	6
	Unit 5 Technology
	The pace of change

	
	7
	Unit 6 Advertising
	The power of persuasion

	
	8
	Unit 7 Law
	In the name of the law

	
	9
	Midterm
	

	
	10
	Unit 8 Brands
	Keeping it exclusive

	
	11
	Unit 9 Investment
	The rewards of risk

	
	12
	Unit 10 Energy
	What if …?

	
	13
	Unit 11 Going public
	Searching for shareholders

	Lesson Plan
	14
	Unit 12 Competition
	Winner takes all

	
	15
	Unit 13 Banking 
	Money matters

	
	16
	Unit 14 Training
Unit 15 Consulting
	Practice makes perfect
The advice business

	
	17
	Review
	

	
	18
	Final Exam
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