2007.07.31  暫定

課程名稱：全球化與傳播(Globalization and Communication)
授課對象：大眾傳播研究所碩士班
授課學分：3
授課時間：每週五(10:10 – 13:00) 
課程宗旨：從「全球化」的相關理論切入，批判性地探討全球化過程中的相關
傳播議題，包括全球媒介的出現、全球媒介文化的形成，以及文化全球化與在地文化發展的關係。
教學與評分方式：教學以授課、閱讀和討論並重。評分以課堂參與加課堂報告30%，期末報告70%計算。
各週主題：
第一週09/14

課程介紹、閱讀工作分配、請你告訴我什麼叫做全球化？
第二週09/21
換專家告訴你什麼叫做全球化？
Cochrane, Allan & Pain, Kathy (2000) A globalizing society? In David held (ed.) A Globalizing World? Culture, Economics, Politics. London and New York: Routledge. pp. 5-45.

Held, D and McGrew, A. (2000) Global Transformations: Politics, Economics and 
Culture. Cambridge: Polity. Ch.1. （參考）

第三週09/28
定義全球化(一)：全球資本主義動力

Marx, K. and Engels, F (1967) Communist Manifesto. New York: Penguin 
     Books. 
Monthly Review Editors (1992) Globalization – to what end? Monthly Review, Vol. 43 
     (9: 1-18; 10: 1-19). 

Amin, S. (1996) Capitalism in the Age of Globalization: The Management of 
     Contemporary Society. New York: St. Martin. Ch.2 (pp12 – 45)

第四週10/05定義全球化(二)：現代性與後現代性

Giddens, A. (1990) The Consequences of Modernity. Cambridge: Polity Press. pp55 – 
78. 

Giddens, A. (1999) Runaway World. London and New York: Routledge. (中譯本 pp
 10-22) 

Featherstone, Mike (1995) Globalizing the postmodern. In Undoing Culture: Globalization, Postmodernism and Identity. London: Sage, pp. 72-85.

第五週10/12全球化、傳播與文化

Appadurai, A. (1990) Disjuncture and difference in the global cultural economy. In 
       M. Featherstone (ed.), Global Culture: Nationalism, Globalisation and Modernity. 
       London: Sage. 

Tomlinson, J. (1999) Globalisation and Culture. Cambridge: Polity. Ch.1. pp1-31.

Massey, D. (1994) Space, Place, and Gender. Cambridge: Polity Press.pp146 – 156.

第六週10/19  反思全球化

Ferguson, M. (1992) The mythology about globalization. European Journal of 
         Communication, 7: 69-93. 
Curran, J (2002) Globalization theory: the absent debate. In Media and Power. 
London: Routledge. 
Murdock, G. (2004) Past the Posts: Rethinking change, retrieving critique. European 
Journal of Communication, Vol. 19(1): 19 – 38.
第七週10/26媒體全球化

Schiller, H. I. (1991) Not yet the post-imperialist era. Critical Studies in Mass 
       Communication, 8(1): 13-28. 

Schiller, H. I. (1998) Striving for communication dominance: A half century review. In D. K. Thussu, (ed.) Electronic Empires. London: Arnold, pp. 15-26.
McChesney, R. (2001) Global media, neo-liberalism, and imperialism. Monthly 
Review, Vol. 52, No. 10, pp. 1-19. 

第八週11/02全球化與地方/國家(local/national)文化的互動(一)

Thussu, D. K. (1998) Localizing the global: Zee TV in India. In D. K. Thussu, (ed.) 
         Electronic Empires. London: Arnold. 

Mohammadi, Ali (1998) Electronic empires: An Islamic perspective. In D. K. Thussu, 
         (ed.).
Curtin, Michael (2003) Media capital. International Journal of Cultural Studies, Vol.6, No.2, pp. 202-229.
第九週11/09文化帝國主義辯論

Tomlinson, J. (1991) Cultural Imperialism: A Critical Introduction. London: Pinter. 
Ch. 2, 4, 6. (中譯本71 – 137; 199 – 267; 323 – 336)
第十週11/16全球化與地方/國家(local/national)文化的互動(二)

Paterson, Chris (1999) Global battlefields.  In O. Boyd-Barret and T. Rantanen (eds.) The Globalization of News. London: Sage. Ch6. (中譯本79-148)
Clausen, L. (2004) Localizing the global: ‘Domestication’ processes in international 
news production. Media, Culture, & Society, Vol. 26(1): 25 – 44. 

Machin, D. and Van Leeuwen, T. (2004) Global media: Generic homogeneity and 
discursive diversity. Continuum: Journal of Media & Cultural Studies, Vol. 18(1): 99 – 120.
第十一週11/23
期末報告計劃提報與討論(提早四十八小時繳交)

第十二週11/30全球化、國族文化(national culture)、文化認同

Tomlinson, J. (1999) Globalisation and Culture. Cambridge: Polity. Ch4. pp. 106 –
149. 

Robins, K. (1991) Tradition and translation: national culture in its global context. In J. 
     Corner and S. Harvey (eds.) Enterprise and Heritage: Crosscurrents of National 
     Culture. London: Rouledge. 

Hall, S. (1992). The question of cultural identity. In S.Hall, D.Held & T. McGrew 
     (eds.). Modernity and Its Futures. Cambridge: Polity. 

第十三週12/07全球化與地方/國家(local/national)文化的互動(三)

Shu-mei Shih (2000) Globalization and minoritization: Ang Lee and the politics of 
flexibility. New Formations, No. 40: 86-101.

Wang, G. and Yeh, Yueh-Yu (2005) Globalization and hybridization in cultural products. International Journal of Cultural Studies, Vol.8, No.2, pp. 175-193.

Jin, Dal Yong (2006) Cultural politics in Korea’s contemporary films under neoliberal 
globalization. Media, Culture & Society, Vol. 28(1): 5–23.

第十四週12/14全球化與地方/國家(local/national)文化的互動(四)

O’Connor, A. (2004) Punk and globalization: Spain and Mexico. International Journal of Cultural Studies. Vol. 7(2): 175 – 195. 

Ho, Wai-Chung (2003) Between globalization and localization: A study of Hong Kong popular music. Popular Music. Vol. 22(2): 143 – 157.

de Kloet, Jeroen (2005) Sonic sturdiness: The globalization of “Chinese” rock and 
pop. Critical Studies in Media &  Communication. Vol.22, No. 4, pp. 321-338. 

第十五週12/21全球化與亞洲

Shim, Doobo (2006) ‘Hybridity and the rise of Korean popular culture in Asia’. Media, 
Culture & Society, Vol. 28(1): 25–44.
Jin, Dal Yong (2003) Globalization of Japanese culture: Economic power vs. cultural 
power, 1989-2002. Prometheus, Vol. 21, No. 3, 335-345.

第十六週12/28 

繳交期末報告暨討論

第十七週01/04
期末報告討論
1
4

