Subject title: 

Tourism Management
Subject code:

5183
Lecturer: 


Chang Ching Yu 
No. of Credits: 

2 credits (Compulsory)

Department:


Tourism and Hospitality Management
Level of study: 

Year 2
Duration:


9 weeks

Prerequisite:

None

Overview of subject:

This subject is designed to introduce students to the nature and character of tourism operation as well as the role of tourists in shaping the business. It will cover the basic concepts of tourism operation and management. This subject covers five major areas of tourism study, namely, tourism concepts and principles, tourism marketing, sustainable development in tourism, tourism planning and development, hospitality management, and travel agency management. Case studies derived from the existing tourism organizations will be used extensively. 

Objectives:

By the completion of the subject, the student should be able to:

· Define the nature of tourism management and describe the growth of tourism industry;

· Understand the tourist-product relationship and different tourist demand;

· Address the importance and current issues as well as future development in tourism industry;
· Discuss the role of hospitality and travel agency to the development of tourism industry. 
Teaching and Learning methods: 

· This subject is given mainly in the form of combination of lecture-giving and class discussion. 

· Students are encouraged to use English as much as possible in class activities to develop an ability to express idea. 

Assessment:


Continuous assessment (Weekly course work)


80%

Attendance and class participation





20%


Total











100%

Syllabus brief

Week 1: An introduction of tourism industry

Content:

· The definition of tourism;
· A tourism system;
· The characteristics of tourism industry
Learning outcomes:

· Define tourism;

· List and describe the tourism system and tourism industry.
Week 2: Consumer behaviour and tourism demand
Content:

· Concepts of tourism demand;

· The individual decision-making process;

· Determinants of demand for tourism.
Learning outcome:

· Explain the concepts of tourism demand; 
· Understand the importance of motivation theory in the demand for different tourism purchases;

· Appreciate the roles and demographics of tourists are linked to specific forms of tourist needs. 
Week 3: Tourism Marketing
Content:

· Understanding the marketing mix in tourism industry;
· Marketing countries as tourism destination;  

· Appreciate the cultural difference among tourists.
Learning outcomes:

· Describe different Ps as marketing mix in tourism industry;

· Explain the strategies in destination marketing; and 

· Identify the cultural difference among tourists.

Week 4: Sustainable development in tourism  

Content:

· The impact of tourism;
· Carrying capacity.
Learning outcomes:

· Describe the economic, environmental, and socio-cultural impact of tourism;
· Understand the dynamics of carrying capacity. 
Week 5: Tourism development and planning
Content:

· Development planning layers;
· The tourism development planning process.
Learning outcomes:

· Understand the importance of integrated tourism planning and development;
· Identify characteristics of the tourism product that have implications for tourism planning and development. 
Week 6: The tourism industry – Government organizations and travel agency 
Content:

· Administrative framework in government organizations;

· The role of travel agency in tourism industry.  

Learning outcome:

· Understand the key functions of NTOs;
· An overview of how governments may manipulate demand for tourism and control supply of it;

· Identity the operating characteristics of travel agency. 
Week 7: The tourism industry – Transportation and accommodation
Content:

· Mode and element of transportation;
· Defining the accommodation sector in tourism industry. 
Learning outcomes:

· Understand the major modes of transportation for tourism;
· Identify and assess the scope of the hospitality industry
Week 8: Information technology in tourism industry
Content:

· The use of information technologies in tourism.

Learning outcomes:
· Highlight the potential value of IT in tourism marketing;
· Identify the likely implications of IT for tourism. 

Week 9: Future development in tourism industry
Contents:
· The pace of change;
· The drivers of change.
Learning Outcomes:
· Identify the key variables influencing the growth and development of tourism. 

Text Book: Nil (However, students are encouraged to search for relevant information relating to the topic from the Internet.)
Recommended further reading:

Cooper, C., Fletcher, J., Gilbert, D., Wanhill, S., & Shepherd, R. (1998). Tourism Principles and Practice. Harlow: Addison Wesley Longman.
Middleton, V.T.C. (2001). Marketing in Travel and Tourism. Oxford: Butterworth-Heinemann.
PAGE  
1

