Leisure – Wu Li Hua
First Quarter
Thu/Fri

Contents: 
Aspects of theory, followed by investigating leisure activities and facilities, leisure marketing, and customer service. Introduce students to the many aspects of the leisure and tourism industry; develop knowledge and understanding of their structures, practical application
Exam: 

50%
marketing plan and promotional item for local leisure
30%
class participation and small tasks

20%
class activity

Week 1

Sep 20 / Sep21
Introduction to classical and contemporary leisure theory


Recommended reading

Week 2

Sep 27/28
Tourism Industry, Trends, Travel Motivators, Leisure planning


Forecasting, Case study

Week 3

Oct 4/5
Leisure and Tourism Industry, Facilities, Changes in Leisure

Week 4

Oct 11/12
Key industry components, Holidays, Impact of Tourism


Recreation Marketing

Week 5

Oct 18/19
Marketing Research, Marketing Mix


Product, Price, Promotion, Place

Week 6

Oct 25/26
Strength, Weakness, Opportunity, Threat Analysis


Promotional Campaigns

Week 7

Nov 1/2
Customer Service

Week 8

Nov 8/9
Personal Presentation in customer service

Week 9

Nov 15/16
Dealing with customers

