Tamkang University

Department of General Education   2007 Fall
	Course Title
	Business English

	Course Code
	
	

	Instructor
	Pauline, Po-Yueh Wang Hsu 

	Textbook
	Market Leader (New edition 2006)-- Upper Intermediate Business English, by David Cotton & David Falvey & Simon Kent,  Pearson Longman

	Assessment
	Miscellaneous Grades (e.g., Attendance, in-class performance, quizzes, homework, etc): 30%

	
	Midterm Exam and/or Project(s) : 35%

	
	Final Exam : 35%

	Course Description


	This course is designed to encourage students to establish an effective communication in Business English through a series of written and oral exercises on various topics, including describing the pictures of global trade, discussing current business events, and differentiating cultures and ethics on business. The focus of this course is about interactions amongst students.

	Lesson Plan
	1
	Orientation
	The outline of the course, Introduction of Textbook, and Grading

	
	2
	Unit 1 Communication
	Communication with employees

	
	3
	Unit 2 International marketing 
	The fate of global brands

	
	4
	Unit 3 Building relationship
	Partnering among consultancies

	
	5
	Unit 4 Success
	A company strategy for a successful product

	
	6
	Unit 5 Job satisfaction
	Managing flexible working practices

	
	7
	Unit 6 Risk
	The priority of safety

	
	8
	Unit 7 e-commerce
	Internet shopping

	
	9
	Midterm
	

	
	10
	Unit 8 Team building
	Managing teams across different countries and cultures

	
	11
	Unit 9 Raising finance
	Options for start-up companies

	
	12
	Unit 10 Customer service
	Using technology to handle customers

	
	13
	Unit 11 Crisis management
	Managing crises effectively

	Lesson Plan
	14
	Unit 12 Management styles
	Leadership qualities

	
	15
	Unit 13 Takeovers and mergers 
	A year after a merger

	
	16
	Unit 14 The future of business 
	Solving impossible problems

	
	17
	Review
	

	
	18
	Final Exam
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