淡江大學 九十五 學年度第 二 學期課程教學計畫表(格式二)
壹、科目名稱：行銷管理研討
貳、授課老師：李月華
參、開課系所班級：EMBA
肆、必選修：必選
伍、學分數：3
陸、先修科目：無
柒、教學內容及進度：

03/01 – 03/04 Marketing process and Marketing strategy

Assignment 1: Create a Blog
03/05 – 03/11 Market Segmentation, Target Market Selection and Positioning

03/12 -  03/18 Integrated Marketing communications

03/25 – 04/01 Channel

04/02 – 04/08 Pricing

04/09 – 04/15 Brands

04/16 -  04/22 Customer Management

04/23 – 04/29 Sustaining Value

04/30 – 05/06 期中考

05/07 – 05/13 Marketing in the digital age

Assignment 2: Trade Show Exhibition

              Ex: What vehicles caught their eye and why?
05/14 – 05/20演講：藝術品經紀人
05/21 – 05/27 Marketing research － survey method 

Paper 4 and paper 5
05/28 – 06/03 Marketing research － experiment design
06/04 – 06/10 Marketing research － qualitative research

Paper 1 and paper 2
06/11 – 06/17 Depth interviewee (paper 3)
06/18 – 06/24  期末考

Paper:

1. Chaplin, L. N. and Roedder, Deborah (2005). The Development of Self-Brand Connections in Children and Adolescents. Journal of Consumer Research, 32(1), 119-129.

2. Fournier, Susan and Glen, Mick David (1999). Rediscovering Satisfaction. Journal of Marketing, 63(4), 5-23.
3. Ahuvia, A. C. (2005). Beyond the Extended Self: Loved Objects and Consumers’ Identity Narratives. Journal of Consumer Research, 32 (June), 171-184.
4. Rao, Vithala R., Agarwal, Manoj K. and Dahlhoff, Denise (2004). How Is Manifest Branding Strategy Related to the Intangible Value of a Corporation?  Journal of Marketing, 68(October), 126-141.
5. 蔡東峻，吳萬益和李奇勳(2004). 價格、保證及來源國形象對產品評價與購買意願的影響. 管理學報，21(1), 21-46.
玖、教學設備：電腦與投影設備
拾、教材課本：1. Harvard Business school cases: Marketing management 中國人民大學出版社 偉碩

2. Market-Based Management Strategies for Growing Customer  Best 4ed華泰

2. 行銷管理－理論解析與實務應用  曾光華   前程企業

3. 行銷研究      吳萬益, 林清河    華泰

拾壹、參考書籍：行銷學原理    方世榮   東華書局
拾貳、成績考核方式：

	
	平時成績：     20   ％

	
	期中報告：     30   ％

	
	期末報告：     30   ％

	
	作業：         20   ％


備註：1. 學期抽點4~5 次，若抽點3次未到，則平時分數為零分（只有公假淮予銷假）。

2. 分組報告：自行分組4人為一組。

3. 期中報告：Experience Engineering。

   期末報告：流行樂團暢銷成功因素之分析－以某一樂團為例。

      4. 學期成績60~69分者，則視平時上課態度及缺曠記錄予以調整分數。
