Syllabus

Course Title: Learning English Through Current Events 
Time: Wednesdays, Spring Semester, 2007
Place: Lanyang Campus

Professor: Dr. Ying-hsueh Hu

Contact details: College of Foreign Languages and Literatures, Rm: 731; e-mail: sue_hu@mail.tku.edu.tw
Tel: 2126-5656 Ext: 3213
Course Description: We will be reading newspaper and journal articles published in English as well as familiarising ourselves with other media such as television and movies regarding current events. Students will be trained first of all, to understand the language, i.e. the grammar, the vocabulary and above all, the metaphors used in journalistic English. Secondly, they will learn how to think critically by analysing and verifying what they have read or seen from various sources. 
Course Objectives: This course is to first of all achieve a certain level of competency in English for the students who should be able to understand current events in English critically. They should have a basic grasp of the most common vocabulary, phrases and idioms used in news reporting. After that, they should be able to verbalise and vocalise what they have understood and finally, they are expected to form their judgement based on that about the world in a more balanced and integrated way. 

Schedule:

Week 1
Ice-breaking and introduction to the course; reading headlines

Week 2
More headlines

Week 3
Grammar, vocabulary and style used in press

Week 4
Grammar, vocabulary and style used in press.

Week 5
Coherence in written texts

Week 6
Visual and audio media

Week 7  Listening to news

Week 8
collocations and idioms
Week 9
Review
Assessment: 

Students’ active participation as well as the ability to absorb and internalise information into knowledge are important in my evaluation. Hence, be present and be vocal--express your views loud and clear. I want you to be heard.

Participation and presentation: 50%

Tests: 50%

References:

Newspapers and journals in English; news reports on BBC, CNN, or ABC; documentary films. 

Postman, N. (1986) Amusing Ourselves to Death: Public Discourse in the Age of Show Business. London, New York: Penguin.

