International Marketing
Assistant Professor Pi-Chi Han, Ph.D.

Course Description: This course will discuss global marketing environment, analyze global marketing opportunities, develop global marketing opportunities, designing global marketing programs, and manage the global marketing effort as a whole.

Most of the classes will consist of discussion and activities promoting active learning, for example, joint exercises discussion, presentation, and critique. Lectures will also include. Your preparation and participation is vital. Random checks will be made on your class notes. 
Required Readings:

Text Books:

Doole, I. & Lowe, R. (2004). International marketing strategy: Analysis, Development and Implementation. Thomson Learning.

Course Outline

1. 3/2 Introduction the course
   Introducing the course, Grouping students, terminology
2. 3/9 commercial advertisements appreciation

3. 3/16my understanding in international business: developing a global    mindset
cross-cultural communication, global managers, global talents management, & global leadership and so on. 

4. 3/23 An Introduction to international marketing: Ch.1

5. 3/30 The international trading environment: Ch. 2

6. 4/6 no class

7. 4/13 social and cultural considerations in international marketing: Ch. 3

8. 4/20 Integrative learning activity: p133

9. 4/27 global strategies: Ch. 6
10. 5/4 Midterm

11. 5/11 market entry strategies: Ch7

12. 5/18 International product and service management: Ch8

13. 5/25 Integrative learning activity: p 287

14. 6/1 International communications: Ch9

15. 6/8 The management of international distribution and logistics: Ch10

16. 6/15 new product commercial project: whole class presentation 
17. 6/22 Final: no class 
Course Requirements

The course grade will be based on your grades on the Team presentation (15%), midterm test (15%), the teamwork for two integrative learning reports(30%), the new product commercial project (20%), and class participation (20%).
Project Elaborations

* Project is for final grade. You need to establish a pseudo company and try to design the mission statement, the logo, and a main product for it. Then you will base on the main product to make a commercial for it.

