Business Research

Fall, 2005 MBA, Thursday 14:10 - 17:00

Instructor：Dr. Peirchyi Lii

Office Hour : Friday or by appointment

Tel：26215656 Ext. 3397
Teaching Materials
1. Davis, Duane (2005) Business Research for Decision Making. 6th Ed. Thomson Brooks/Cole. (required)
2. Fred N. Kerlinger & Howard B. Lii (2000) Foundations of Behavior Research. 4th Ed. Wadsworth. (optional)

3. Selected academic articles

Purpose


The purpose of this course is to familiarize participants with the principles and techniques underlying business research in organizations.  To that end, this class will cover issues of basic philosophy of science, and the notion of how research methods are developed and converted into executable research projects.  The latter would include theory building, hypothesis construction, hypothesis testing, research design (which includes experimental, quasi-experimental, and correlational designs), measurement development, sampling, and the analysis and interpretation of results.


Research is a "hands-on" activity.  Much can (and will) be learned from the required text and case analysis over the course of this term.  Often times, however, the business research art is gained from the actual experience of doing it.  To this end, the course will involve a series of "mini-research" projects or the actual execution of certain steps in that process.  Participants will be expected to "engage" in research over the course of this term, and to learn from their own and others' successes, failures, and experiences.  Class attendance is, thus, essential.  In many respects, this will be a theoretically or philosophically-grounded "nuts and bolts" course in which you will learn by doing and by watching others do.

Assignments


Several assignments would be assigned throughout the semester to enhance participants’ learning.  Other than the assignments, cases contained in the text book would constitute the major discussion materials for this course.  Toward the end of this semester, several cases will be assigned for class discussion.  Contributions from each and every participant are expected during the discussion.  Everybody should therefore come well-prepared since your participation is a major factor in your grade.
Evaluation


There will be one examination given at the end of the semester.  You are also required to design a research project as part of this course.  This means that you will research a substantive topic area, identify gaps in the knowledge in the area, pose some research questions, formulate hypotheses, and design a research project to address the hypotheses.  This project can be done individually or in groups.  Specific details and parameters of the project will be discussed in class.

Your grade in the course will be based on your class participation, class presentations and exercises, on your examination scores, and on the results of class project.

Proposed Agenda 

9/15


Getting Started; 1st homework assignment
9/22


Information, Research, and Knowledge Management

9/29


Scientific Inquiry
10/6


Secondary Data Collection in Business Inquiry
10/13

Problem and Proposal Development and Management
10/20

Fundamentals of Research Design
10/27

Foundations of Measurement
11/3


Scaling and Instrument Design
11/10

Sampling Design
11/17

PDC Using Survey Instruments
11/24

PDC Using Observation, In-Depth Interviews, and Other Qualitative 

Techniques
12/1


Planning for Data Analysis
12/8


Case Analysis
12/15

Case Analysis
12/22

Project presentation
12/29

Project presentation
1/5


Final exam
