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1. Text Books：

a. William M. Pride and O.C. ferrell, Marketing：Comcepts and Strategies, Boston： Houghton Mifflin Co.,2006

b. Ting-ko Chen, Modern Marketing Management：Theory and Application

Taipei：Hwa Tai Publishing , 2005  (陳定國，現代行銷管理學，

上冊：行銷管理之理論基礎，下冊：行銷策略應用，台北：華泰文化，2005)

2.Course Requirements and Scoring Method：

a. Class Participation (30%)

b. Weekly Summary Reports (30%)

c. Group Presentation (20%)

d. Final Examination (20%)

3. Course-Progress Schedule：

3-1.  Sept.17 (sat)  - Course Introduction, Mutual Understanding and Team Formation

3-2.  Sept.24 (sat)  - Concepts and Tasks of Marketing Management

                 - Marketing System and Strategic Marketing Analysis

3-3.  Oct.01 (sat)   - Marketing Environments and Opportunity Analysis

                 - Consumption Market, Buying Behavior and Customer Relations

                  Management  (B2C, C2B) 

3-4.  Oct.08 (sat)   - Institutional Markets, Purchasing Behavior and Customer Relations Management (B2B)

                 - Market Segmentation, Market Targeting and Market Positioning 

3-5.  Oct.15 (sat)   - Market Demand Measurement and Forecasting Methods

- Business Growth, Transistion and Competition Strategies

3-6.  Oct.22 (sat)   - Marketing Planning, Programming and Budgeting

                 - Marketing Information and Applications

3-7.  Oct.29 (sat)   - Marketing Organizational and Systems of Product Manager and 

Account Executive 

                 - Product Strategies and Product Life-Cycle

3-8.  Nov.05(sat)   - New Product R-D and Customer Adoption Process

- Pricing Decisions and Techniques 

3-9.  Nov.12(sat)   - Channel of Distribution Strategies and Wholesaling-Retailing Functions

                 - Physical Distribution and Supply Chain Management

3-10. Nov.19 (sat)   - Communication Persuasion and Integrated Marketing Communications

                 - Advertising Decisions and Effectiveness Measurements

3-11. Nov.26 (sat)   - Personal Selling and Control

                 - Direct Marketing, E-Marketing and Internet Marketing

3-12. Dec.03 (sat)   - Marketing Control and Auditing

                 - Sales, Costs and Profit Analyses and Control

3-13. Dec.10 (sat)   - International Marketing and Global Marketing

3-14. Dec.17 (sat)   - Ethics in Marketing and Social Responsibility

3-15. Dec.24 (sat)   - New Front of Marketing in 21st Century

3-16. Dec.31 (sat)   - E-Business, and E-Marketing, E- Commerce

3-17. Jan.07.2006(sat) - General Review

3-18. Jan.14.2006(sat) - Final Examination

