淡江大學 九十四 學年度第 一 學期課程教學計畫表(格式二)
壹、科目名稱：品牌經營與管理
貳、授課老師：李月華
參、開課系所班級：企管二碩士
肆、必選修：選修
伍、學分數：2
陸、教學內容及進度：

09/12 – 09/16 Brands and brand management
09/19 – 09/23 Customer-based brand equity
09/26 -  09/30 Brand positioning and values
10/04 – 10/07 Choosing brand elements to build brand equity
10/10 – 10/14 Designing marketing programs to build brand equity
10/17 – 10/21 Integrating marketing communications to build brand equity
10/24 - 10/28  Leveraging secondary brand knowledge to build brand equity
10/31 – 11/04 Developing a brand equity measurement and management system
11/07 – 11/11 Capturing customer mindset
11/14 – 11/18  期中報告

11/21 – 11/25 Capturing market performance
11/28 – 12/02 Naming new products and brand extensions
12/05 – 12/09 Brand Portfolio Strategy
12/12 – 12/16 managing brands over times
12/19 – 12/23 Case

12/26 – 12/30 Case

01/02 – 01/10  期末考

捌、授課方式：課堂講授與個案討論
玖、教學設備：電腦與投影設備
拾、教材課本：Strategic brand management  2nd Edition   by Keller    華泰書局

Brand Portfolio Strategy 2004  Aaker    華泰書局

Customer Equity Management  Rust, Lemon and Narayandas  2004 Pearson Prentice Hall
拾壹、參考書籍：品牌管理    天下文化
拾貳、成績考核方式：

	
	缺曠與平時： 20  ％

	
	期中報告  ： 30 ％

	
	個案討論  ： 20  ％

	
	期末考    ： 30 ％


