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成績計算

書面報告 30%

討論 20%

期中心得報告 20%

期末心得報告 20%

平時出席 10%

	日期
	授課內容 
	Text book or paper

	9/16                                                                                                                                        
	Marketing concept and marketing value of consumer
	Text1:chap1
Text2:chap1

	9/23
	Marketing strategy and planning
	Text1:chap2
Text2:chap8

	9/30
	Competitive strategy
	Text2:chap9,10

	10/07
	Segmentation and positioning
	Text1:chap3
Text2:chap7

	10/14
	Customer and Global customers
Paper:1
	Text1:chap5
Text2:chap5

	10/21
	Customer behavior
Paper:2
	Text1:chap6

	10/28
	Managing product and Branding
Paper:3
	Text1:chap9
Text2:chap11

	11/04
	New product 
Paper:4
	Text1:chap10
Text2:chap11

	11/11
	Managing service 
Paper:5
	

	11/18
	期中考
	

	11/25
	Managing Price and global pricing
Paper:6
	Text1:chap17
Text2:chap12

	12/02
	Global channel
Paper:7
	Text1:chap11
Text2:chap13

	12/09
	Integrate marketing communication
Paper:8
	Text1:chap14
Text2:chap14

	12/16
	Integrate marketing communication

Paper:9
	Text1:chap16
Text2:chap15

	12/23
	Relationship Marketing
Paper:10
	Text2:chap16

	12/30
	期末考
	

	1/06
	
	


