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Course Description:

The development of the scientific method in business research lags far behind similar developments in the scientific areas, such as physical sciences or medical sciences. Business research is of more recent origin and is largely supported by business organizations that hope to achieve a competitive advantage.  

Business research normally deals with topics such as human attitudes, behavior, and performance.  The value of studying business research is stimulated by three factors:

1. The manager’s increased need for more and better information to make sound decisions;

2. The availability of improved techniques and tools to meet this need; and

3. The resulting information overload if discipline is not employed in the process.  

Subjects that will be covered in the course include the “introduction to business research,” the “design of research, “ and the “sources and collections of data.’  In addition, reliability analysis and factor analysis will be presented to show how to develop an instrument and to test its reliability and validity.  

The course in essence is a quantitative analysis course, even though the case study method will also be briefly discussed. 

Text Book: 

Cooper, D. R. & Schindler, P. S., (2002). Business Research Methods, Eighth Ed., NYC: 
McGraw-Hill. 
Hewson, C., Yule, P., Vogel, C., & Laurent, D., (2003), Internet Research Methods: A 

Practical Guide for the Social and Behavioral Sciences

Ta1shakkori, A. & Teddlie, C. (1998). Mixed Methodology: Combining Qualitative & 

Quantitative Approaches, Applied Social Research Methods Series Vol. 46, 

Thousand Oaks, CA: Sage Publications. 

Required Reading:

Tashakkori, A. & Teddlie, C. (2003). Issues & Dilemmas in Teaching Research 

    Methods Course in Social & Behavioral Sciences: US Perspective, Int’l Journal of 

    Social Research Methodology, 6(1), 61-77.
Suggested Readings:  
1.  Quantitative Applications in the Social Science series (about 140 volumes)
2.  Applied Social Research Methods series (about 35 volumes)
3.  Organizational Research methods, Thousand Oaks, CA: Sage Publications

4.  International Journal of Social Research Methodology

5. Coomber, R. (1997) Using the Internet for Survey Research, Sociological 

ResearchOnline, 2 (2), ttp://www.socresonline.org.uk/socresonline/2/2/2.html

6.
Dick, B. and Swepson, P.  (1997) Action research FAQ: "frequently asked 

  questions" file [On line]. ttp://www.scu.edu.au/schools/gcm/ar/arp/arfaq

7.
Stanton , J. M. (2004). The Internet Research Handbook: A Practical Guide for Students and Researchers in the Social Sciences. Organizational Research Methods, Jan . 7(1), 115 -118.
8.
Huxham,C. & Vange, S. (2003). Researching Organizational Practice thru Action Research: Case Studies and Design Choices, Organizational Research Methods, Jul.6 (3), 383-403..
9.
Lewis-Beck, M. S. (ed.) (1994). Basic Measurement, Vol. 4 of the International
 
Handbooks of Quantitative Applications in the Social Sciences, Singapore: Toppan 

Company.
10. Ward, David and Reisinger, Sarah (2000)   "Designing Internet research assignments: building a framework for instructor collaboration".  Information Research, 6(1) Available at: http://InformationR.net/ir/6-1/paper86.html
11. Creswell, J. W. (2003). Research Design: Qualitative, Quantitative, & Mixed Methods Approaches, 2nd Ed., Thousand Oaks, CA: Sage Publications.

12. Rudner, Lawrence M. & William D. Schafer (1999). How to write a scholarly research report. Practical Assessment, Research & Evaluation, 6(13). Available online: http://ericae.net/pare/getvn.asp?v=6&n=13.  
OUTLINE 

1. The Method and Scope of Business Research 

  The Scientific Method in Business Research 

  Reading & Understanding Research: five principles

a. What is the report about?

b. How does the study fit into what is already known?

c. How was the study done?

d. What was found?

e. What do the results mean?

  Ground Rules for Good Research

  Issues & dilemmas in teaching & learning research methods course in social & 

behavioral sciences: the US perspective

2. Literature Review (Integrating Research-A Guide for Literature Reviews; Vol 3) 

3. The Formulation of Hypotheses and the Data Collection 

  Forming hypotheses: Guilt until proved otherwise or innocent until proved guilt 

4. The Survey Instrument (Questionnaires: Design and Use by Doug R. Berdle & et 
  al;  Survey Questions: Handcrafting the Standardized Questionnaires by John M. 

  Converse & Stanley Presser; Reliability & Validity Assessment by Edward C. 

  Cannings & Richard Zetter)

5. The Representative Sample (Introduction to Survey Sampling by Graham Kulton) 

6. Observation and Experimentation (Vol 74 experimental Design and Analysis) 

7.
Design of the Survey (Survey Research Methods by Floyd J. Fowler. Jr.; Applied 

Research Design: a Practical Design by Tarry E. Hedrick, et al; Research Design 

by Paul E. Speetor) 

8. Survey Administration (Standardized Survey Interviewing: Minimizing Interview 

Related Error by Floyd Towler, Jr. & Thomas W. Mangione)  

9. Internet Research Methods (1). Start your research: Research methodology – the 

Internet as a medium for research, www.nrf.ac.za/yenza/research/internet.htm;  2). 

Proper methodologies for psychological and sociological studies conducted via the 

Internet; 3). How to put questionnaires on the Internet: Part I, 

salmon.psy.plym.ac.uk/mscprm/forms.htm; 4) Online survey questionnaire, 

www.ciadvertising.org/survey/instrument/control.html;) 

10. Case Study Method (Applications of Case Study Research by Robert K. Yin) 

11. Secondary Research: Information Sources and Methods (by David Stewart & 

Michael A. Kamins; Secondary Analysis of Survey Data by K Jill Kiecolt & Laura 

Natient; Using Published Data: Errors and Remedies by Herbert Jacob) 

12. Guidelines of Research Proposal

13. How to write a Research Report: Samples of Research Reports

14. Critiques of Sample Work (1). Pinsonneault, A. & Kreamer, (1993). "Survey 

   Research Methodology in Management Information System: An Assessment," J. of 
   MIS, 10(2), 75-105; 2) Scandura, T. A. & Williams, E. A. (2000). Research 
   methodology in Management:Current Practices, Trends, and Implications for 
   Future Research. Academy of Management Journal, Dec. pp. 1248-1264.
Assignments: 

1. Design a survey instrument, conduct the survey, run the statistics, interpreter the 

  Results, and prepare a written report---group project; 

2. Literature search on any related topics and provide critiques on 3 papers for Master’s 

students, or 10 papers for doctoral students--- Individual project. 
Grading system: 
--------------------------------------------------------------------------

｜  Group  ｜  Test  ｜   paper     |     Class    ｜  

｜  Report  ｜        |    Critique  ｜ Participation ｜ 

--------------------------------------------------------------------------

｜   25%   ｜   20% ｜   35%    ｜    20%     ｜
--------------------------------------------------------------------------  

Readings for Specified Areas:

A. Research papers in Accounting

1. Shields, M. D. (1997). Research in Management Accounting by North Americans in the 1990s, Journal of Management Accounting, 9, 3-61.

2. Trotman, K. T. (1998). Audit Judgment Research – Issues Addressed, Research Methods, & Future Directions, Accounting & Finance, 38, 115-156.

3. Young, S. M. (1999). Field Research Methods in Management Accounting, Accounting Horizons, 13(1), 74-91.

4. Hughes, M. & Berry, A. (2000). Learning by Doing: A Case Study of Qualitative Accounting Research, Accounting Education, 9(2), 157-174.

5. Abernethy, M. A., Chua, W. F., Luckett, P. F., & Selto, F. H. (1999). Research in Managerial Accounting: Learning from Others’ Experiences, Accounting & Finance, 39, 1-27.

B. Research papers in IS
.   1. Alavi, M. & Carlson, P. (1992). A Review of MIS Research and Disciplinary 
      Development, J. of MIS, 8 (4), 45-62.
2. Mingers, J. (2001). Combining IS Research Methods: Towards a Pluralist Methodology, Information Systems Research, 12(3), 240-259.

   3. Benbasat, I. (1989). The Information Systems Research Challenge: Experimental 
 Research Methods, Vol. 2, Boston, MA: Harvard Business School. 

4. Kraemer, K. L. (1991). The Information Systems Research Challenge: Survey 
     Research Methods, Vol. 3, Boston, MA: Harvard Business School. 

   5. Grove, V., Lee, C. C. & Durand, D., (1993). Analyzing Methodological Rigor of 
     MIS Survey Research from 1980-1989, Information & Management, 24, 305-317.
   6. Teng, J. T. C. & Galleta, D. f. (1991). "MIS Research Directions: A Survey of 
     Researchers' Views," Data Base, 22 (2), 53-62.
   7. Samuels, J. A. & Steinbart, P. J. (2002). The Journal of the IS: A Review of the 

     First 15 Years, Journal of IS, 16(2), 97-116. 

   8. Myrthy, U. S. & Wiggins, Jr., C. E. (2002). Why Manuscripts are Rejected: An 

  Analysis of RIS Rejections, Journal of IS, 16(1), 41-48.

9. Kaplan, B. & Duchon, D. (1988). "Combining Qualitative and Quantitative 
      Methods in Information Systems Research: A Case Study," MIS Quarterly, 
      December, 571-586.
10. Liang, T. P. (Editor), (1997). Special Issue on "Research Methodologies," J. of 
      Information Management (Chinese journal), 4(1).
   11. Chen, Y. C., Pi, S. M. & Farn, C. K. (1996). Information Systems Research 
     Orientations and Methodologies Used in Taiwan: A Meta-Analysis of Master 

     Theses, Information Management Research (Chinese journal), Vol. 1 (1), 1-18. 

12. Meloche, J. A. (1999). Q Methodology as a Research Methodology for 

Human –Computer Interaction,
http://www.csu.edu.au/OZCHI99/short_papers/Meloche.doc.
C. Research papers in Business Management

  1. Scandura, T. A. & Williams, E. A. (2000). Research Methodology in Management: 
 Current Practices, Trends, and Implications for Future Research, Academy of 
    Management Journal, 43 (6), 1248-1264.
  2. Filippini, R. (1997). Operations Management Research: Some Reflections on 

    Evolution, Models, & Empirical Studies in OM, Operations Management

    Research, 17(1), 655-670.

  3. Beattie, R. et al, (2002). The Methodological and Ethical Issues of Conducting 

    Management Research in the Voluntary Sector, Public Management Review, 4(1), 

    119-127.

  4. Perriton, L. (2001). Sleeping with the Enemy? Exploiting the Textual Turn in 

    Management Research, International Journal of Social Research Methodology, 

    4(1), 35-50.
5. Karren, R. J., & Barringer, M. W. (2002). A Review and analysis of Policy-

Capturing Methodology: in organizational Research: Guidelines for Research 

and Practice, 5(4), 337-387.

6.Aiman, L., Scullen, S. E. & Barr, S. H., (2002). Conducting Studies of

Decision-making in Organizational Contexts: A Tutorial for Policy-capturing and 

Other Regression-based Techniques, Organizational Research methods, 4),388-414.

7.Schaffer, B. S., & Riodan, C. M. (2003). A Review of Cross-cultural methodologies 

for Organizational Research: A Best-Practices Approach,  Organizational 
Research Methods, 6 (2), 169-215.

8. Simsek, Z. & Veiga, J. F. (2001). A Primer on Internet Organizational Surveys,

   Organizational Research Methods,4 (3), 218-235.

9. Academy of Management Review,.
  10 Academy of Management Journal

  11.Academy of Management Executive

D. Research papers in Case Study

   1. Verschuren, P. J. M. (2003). Case Study as a Research Strategy: Some 

  Ambiguities and Opportunities, Int’l Journal of Social Research Methodology, 

  6(2), 121-139.

2. Jenson, J. L. & Rodgers, (2001). Cumulating the Intellectual Gold of Case Study Research, Public Administration Review, 61(2), 235-246.

3. Mangen, S. (1999). Qualitative Research Methods in Cross-National Settings, Int’l Journal of Social Research Methodology, 2(2), 109-124.

4. Brown, R. B. (1998). The Case Study as a Research Vehicle, Accounting Education, 7, 579-595.

5. Blonk, H. V. (2003). Writing Case Study in IS Research, Jopurnal of Information Technology, 18, 45-52.

6. Gilbert, L. S (2002). Going the Distance: “Closeness” in Qualitative Data Analysis Software, Int’l Journal of Social Research Methodology, 5(3), 215-228.

7. Lee. R. & Esterhurizen, L. (2000). Computer Software and Qualitative 

   Analysis: Trends, Issues and Resources. Int’l Journal of Social Research 

   Methodology, 3(3), 231-243. 

8. Richards, L. (2003). A Qualitative Computing – A Methods Revolution? Int’l 

  Journal of Social Research Methodology, 5(3), 264-27.
9.Crowley, C. Harre, R. & Tagg, C. (2002). Qualitative Research and Computing: 

Methodological Issues and Practices in Using QSR Nvivo and NUD*IST Internal 

Journal of Social Research Methodology, 5 (3), 193-197.
10. Woodridge, B. (2003). Embedded Case Study Methods: Integrating 

Quantitative and Qualitative Knowledge, Organizational Research Methods,  
6( 4); 502-

11.Yauch, C. A. & Steudel, H. J. (2003). Complementary Use of Qualitative 

and Quantitative Assessment Methods, Organizational Research Methods. 6 
(4), 465-

E. Others
  1. Syman, G., Cassell, C., & Dickson, R. (2000). Expanding our Research & Practice 

    thru Innovative Research Methods, European Journal of Work & Organizational 

    Psychology, 9(4), 457-462.
  2. Rosenthal. R., & DiMatteo, M. R. (2001). Meta-analysis: Recent Development in 

    Quantitative Methods in Literature Review, Annual Review Psychology, 52, 59-82.

  3. Simonton, D. K. (2003). Qualitative & Quantitative Analyses of Historical Data, 

    Annual Review Psychology, 54, 617-640.

  4. Weston, C. et al (2001). Analyzing Interview Data, Qualitative Sociology, 24(3), 

    381-401.

  5. Fox, J., Muuray, C. & Warm, A. (2003). Conducting Research Using Web-based 

    Questionnaire: Practical. Methedological, & Ethical Consideration, Int’l Journal of 

    Social Research Methodology, 6(2), 167-180.

  6. Faught, K. S, Whitten, D. & Green, Jr. K. W. (2003). Doing Survey Research on 

 the Internet: Yes, Timing does Matter, Journal of Computer Information systems, 

 Spring, 26-35. 

7.Haigney, D. & Westerman, J. D. (2001). Mobile Phone Use and Driving: A 

 Critical Review of Research Methodology, Ergonomics, 44(2), 132-144.

8.David, M. (2002). Problems of Participation: the Limits of Action Research, 

 Int’l Journal of Social Research Methodology, 5(1), 11-17.

9.Smithson, J. (2000). Using and Analyzing Focus Groups: Limitations and 

 Opportunities, Int’l Journal of Social Research Methodology, 3(2), 103-109.

10.Mathy, R. M., et al (2002). Methodological Rigor with Internet Samples: New 

Ways to Reach Underrepresented Populations, Cyberpsychology & Behavior, 

593), 253 – 267. 

