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	Course Title
	Business English

	Course Code
	
	

	Instructor
	Pauline, Po-Yueh Wang Hsu 

	Textbook
	Business Vision, Adrian Wallwork, Oxford University Press

	Assessment
	Miscellaneous Grades (e.g., Attendance, in-class performance, quizzes, homework, etc): 30%

	
	Midterm Exam and/or Project(s) : 30%

	
	Final Exam : 40%

	Course Description


	This course is designed to encourage students to establish an effective communication in Business English through a series of written and oral exercises on various topics, including describing the pictures of global trade, discussing current business events, and differentiating cultures and ethics on business. The focus of this course is about interactions amongst students.

	Lesson Plan
	1
	Image of business
	Making and receiving phone call

	
	2
	Change
	Successful conversations

	
	3
	Advertising 
	How to deliver your presentation

	
	4
	Trade and ethics 
	Running meetings and expressing opinions

	
	5
	The future
	Business expert on the future

	
	6
	Review
	Curriculum vitae /resume/cover letter

	
	7
	Midterm Exam
	

	
	8
	Communication
	Explaining and clarifying

	
	9
	Travel 
	Recommending and suggesting travel situations

	
	10
	Products
	Marketing “Buzz” and permission marketing

	
	11
	Transactions
	Understanding headlines, newspaper language

	
	12
	Customers
	Complaining and reassuring

	
	13
	Review
	Job interview

	
	14
	Final Exam
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