AL g1 158 8R% | SRR H 2

/\5 2= Mz
iz A g | EEE
KE* | YU, CHING-HUA
FINANCIAL SERVICES MARKETING
1£=P . = pE
Y R FJ:J:#J_ 3:5”; E%?,ﬁp 2%‘3’4’
TLBXB3P ‘ IR =0

SDG8 E&%%ﬁ@%ﬁé
A2 SDGs SDG10 &b * T &
ML | SpG12 g ey g ss 3

A0 ) g T PR

fe g AR BT PR FIRER R RER R 5 M R R R I
BEfA A -

AR AP e 2T B

CEE M AREGE Y A Ak o (04 £ 1 30.00)
teag AR & FE RePE Y o (v E 1 10.00)

BA M ERBSA R BEEE R - (4 £ 2 15.00)
BAF4 R E RS o (0 F 110.00)

BAE4 L EHER2 w4 o (L E 115.00)

EEAFTREAN G ERFEFRZAANS o (0 E 2 20.00)

Mmoo a® P

A ERERA A F AL B E

1 234 o (L F 1 5.00)

2. FE o (v £ 110.00)
3 EAK (v E 1 10.00)
4. LB o (v £ 2 25.00)
5. o (W E 125.00)
6. BiEuERE - (£ 1 5.00)
7. BB & 7 (00 F 110.00)
8. & ia% - (v £ :10.00)

AREGAREATRERTHOAAMARGE, FELBEEER, THE
R AT RS, R M ELAR R A R ITSE B MR,

FAL




This course aims to provide students with a fundamental understanding of
financial marketing concepts and ethical principles. Students will learn to
identify financial customers’ needs and apply market segmentation and
marketing strategies.

The course also develops students’ ability to analyze and solve practical
problems in financial marketing,
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ethics, market research, segmentation, customer
behavior, financial products, pricing, communication,
distribution, service quality, and internal marketing,

Through lectures, case discussions, and a final

project, students will develop the ability to analyze
customer needs and solve practical problems in
financial services,
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