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This course aims to introduce the fundamental theories and concepts of
sociology and communication studies, exploring their interconnections and
influences. Students will gain insights into how sociology analyzes
communication phenomena and how communication reflects and shapes social
structures and cultures. The course covers topics such as media, technology,
ideology, identity, public discourse, and more, guiding students to engage in

empirical research and critical thinking,
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1.Understand the basic theories and research
methods in sociology and communication studies.
2.Grasp the social factors and cultural impacts in the
process of communication, 3, Analyze the role of
media in societal changes and cultural formation. 4.
Comprehend the formation and dissemination
mechanisms of public discourse and ideology. 5.
Cultivate critical thinking and research design skills
applicable to real-world societal issues,
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