AL g1 158 8R% | SRR H 2

SAGBLE B A 1 E ¥ #eH I
HAT AL g | H LT
INTRODUCTION TO CULTURAL TOURISM AND HEF KAO SHANG-WEN
ATl INDUSTRY
= . R R
2 % % fﬁ% A F,'é;% 28 %ﬁv%ﬁi
-FF\:—'%/L W ,?#:i[_ i—g’]"; E%EP 2%/%\
TAHXB3A ‘ P oo g

SOG4 BT

#AZESDGs | gpgs ¥ Bop ¥ o i R

R

I

BEUEFLE R 24

CE AP PR b H|ET2 Y e
*

BT RIS YME

rMERAEHRR S ACT)PFe a4 2B p Bt E

i

Bz A4 o (00 F 120.00)
i § B &%k;[ g plangl a4 o (&£ 1 20.00)
¥ i@a E_}—%ﬁpka%g}%’l’r gk Ag 4 o (0 F 1 30.00)

I Y
Tl

LR P2 FAR  VERME EEE A 254 o (£ 2 30.00)

AR RSB R A Z A2 TP B

—

© N LR W

B
S 3
v
-

CRTRAREE o (00 £ £ 20.00)
SFEr o (0 £ 1 15.00)
CFEA K (G E 1500

AR e (48 £ 1 10.00)
By o (£ 15.00)
muEE e (v E 1 10.00)

o (V£ :5.00)
o (vt & :10.00)

Xk
%
B

HAEf 4

INRBERNEL L, HR2TREEHFE,

2.4 %i%%ﬁ?%%%%ﬁ*%%% FRZABTRANEERALARAZRT
%,ﬁ%*m%zﬁ%o

3T IAEZE EN A, ARINARERHEN A

ATHIILEENER, ARBEHEEFEL,




Introduce Taiwan's history and culture to help students understand the
unique characteristics of Taiwanese culture,

Present the current status and future development of various industries in
Taiwan, providing students with a basic understanding of different industries
as a reference for future employment,

Understand the work involved in the cultural and creative industries, as well
as the skills required and their training.

Understand the development of the cultural industry, along with the

attitudes and philosophies behind its management,
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work in the cultural and creative industries,
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