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The main purpose of this course is to develop a structural framework to
help the students understand and practice the internet marketing function.
By learning the integration for the marketing function and related elements
as a strategic and consistent internet marketing plan, the students will
extensively get in touch with the following issues: internet marketing
framework, internet marketing organization, internet marketing environment,
internet market segmentation and market target, and internet marketing mix

etc.

HpAL R E P AR~ N

i PR

— N

APARRCE P RS L D R B
# Tiee (Cognitive) ; ~ "R (Affective) 5 # T3t (Psychomotor) |

3l

fr(Cogmtwe) FLAGHPTER ME AR BARDTELHFBLEY o
L (Affective) : FE LEHP hBAB - B~ LA A - R EBRE2ZFY -

iinb (Psychomotor) : ¥ & fi%ft B ePsc Rl de 17 & PLjbrdf (72 Y -

5 , . , P
- wKE PP 2) #xEPER(E)
1|32 F A EMRITEE S T EE S 09| Enterprise internet marketing management training
APENF AT f}%{l—_\%‘]utﬁé’\o to solve the Elementary Talent
KEPHE2ZPEREA Pt AR EZRZRE > g N
P e | B2 () RS L sz B o
s |PRRE L AL KE 2 g5
| 34 | ABCDEFG | 12345678 | A ~ 3% Bl (7 %
K “%ﬁli)\ﬁﬁﬁé(g\"
BEw)
kR £
Flp s A % (Subject/Topics) .
=X
115/02/23~
ﬁ‘. k/— "\; A
Lssos0) | AEEEAT SRR
115/03/02~
T B a3 - = =
nsoses | BEFE TEREH
115/03/09~
4= ’\;A—A— 2 %
115/03/15 T80 R AR
15/03/16~| o 0
& 5 B F 4
115/03/92 e AR Y o




115/03/23~
115/03/29

HEHTA

115/03/30~
115/04/05

HOB RN

115/04/06~
115/04/12

49 78 AL BE AT 4

115/04/13~
115/04/19

E oo SR ek

115/04/20~
115/04/26

oo fBL 3R g

10

115/04/27~
115/05/03

EX TN

11

115/05/04~
115/05/10

TR Rwg

12

115/05/11~
115/05/17

i 8 R

13

115/05/18~
115/05/24

SH B HE R RS

14

115/05/25~
115/05/31

MASTFEA--HEL YRR

15

115/06/01~
115/06/07

16

115/06/08~
115/06/14

17

115/06/15~
115/06/21

18

115/06/22~
115/06/28

AT &
R

BAEY - TR R AR

B3 AR 3 AL

i gwF

AR

. BIE L
E A T

K F

3
LEA

e

B ARHCH . A




PR Marketing Management, 14th Edition, by Philip Kotler; Kevin Lane Keller,
7T ] 2012

N \ &L % @FEFE: 300 % GHFFE 300 %
TUEA | emaE 400 %
A b
' Ot () %

"HcEE A F I kA B C https://web2. ais. tku. edu. tw/csp & d Kt
BRPoRBFA T REFEA R R, &

MITEIFEMARRE ) 2 T2 @32 WE TP2IAF | o i ? B RER
2o pABPER LFT LLFRE

TLGXB4M1105 OP

$ 4 F /£ 4 F  2025/12/15  21:10:10




