A+~ B 11458 05 25D Fars 44

B REATH s | By
Sfz 4 AL ol I
KEF | TSAL YI-YING

TRADE SHOW AND EVENT MARKETING
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This course provides concepts of global event marketing, and to explain why
marketing is important. The class emphasizes the applications and tactics by
means of realistic cases rather than theoretical issue, Students are expected
to capable of explaining how marketing strategy to real market and

understand challenge and opportunities in the job market,
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