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This course aims to introduce analytical approaches to social media analytics,
with an emphasis on using data analysis to understand social media
structures, content, and influence. The course also develops students’ ability
to interpret commonly used social media metrics and recognize their
potential biases and misuses, enabling students to analyze and explain
various social media scenarios,
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1 %iﬁ%%iﬂﬁﬁﬁ-ﬁﬁ% ¥ M 894% % | Students will be able to understand the core
Y concepts and scope of Social Media Analytics
2 | B A BT AALBEI51209 & £ 8| Students will be able to interpret and explain the
18 FR meanings and limitations of commonly used social
media metrics,
3|2 AR BB ENE, A#| Students will be able to analyze social media
WA ETANAR ’\71‘)? #2EH3E | scenarios from the perspectives of content,
interaction, and user roles,
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