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Cultivating students to become data scientists with hands—on data analysis
experience in the era of Al and big data:
Marketing Data Analytics course,

Through the exploration of AI data processing, Al data modeling, and other

Teaching practice of an Al

related methods, the course bridges the interface between algorithms and
software engineering, Students, like developers, can explore development
concepts and engage in practical implementation of marketing software
applications within Al systems,
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£, IHBIENETHEEE, implementation of marketing software applications
within Al systems. Students are required to complete
three Al marketing application projects and submit
programming—based implementation assignments,
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