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This course explores how artificial intelligence (AI) methods are applied to
support and automate decision—making in complex, uncertain, and dynamic
environments, Topics cover classical and modern Al approaches and their
applications to decision making, including reasoning under uncertainty, nature
inspired optimization, learning—based decision systems, and human-—AlI
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Understand the principles of rational
decision—-making and how AI methods support their
implementation,
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Integrate probabilistic models, optimization techniques
and Al for decision analysis,
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