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This course uses case studies to discusses the Strategies issues for
organizations and individuals applied information technology that means the
relationships between organization strategies and new ICT techniques,
includes: digital transformation & Sustainable development , new IT creative
application, new IT trends & marketing, organization impacts, change
management, IT management, EC, and cross—organizational applications,
AI+SDGs, etc. At the same time, students also learn concepts of how to
analyze case of applications of information technology.
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