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SERVICE MARKETING AND STRATEGY
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The service industry has become the main economic engine of advanced
countries worldwide, This course studies the basic principles of the service
industry, competitive strategies, and management practices. The main content
includes the basic concepts of the service industry, the characteristics of the
service industry, demand management in the service industry, service quality
management, techniques for service experience, customer relationship
management, methods of service innovation, and service complaints and
resolution,
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