K1 B 1148 #r% 1 83 akE34

HEHITAEBHRAEO S0

s . s | SR B
SAT AL B | RS
CONSUMER BEHAVIOR PRACTICES AND CASE T CHANG CHUN-HUI

ANALYSIS

B - A FLA .

CESEN ol B NN
R £ Hp %

TLFAJ1A F 4 * *

SOG4 BH R T
FAEZSDGs | qpeg # ggfiai g E A R
AP 5 2

A0 ) g T PR

- BB TERRE ) R EL P EFA N TAEGEE ) > TRERF, - T AR
J}.J N rr&:—@g;?/i‘ °

S AERERA ERTOPIRE BRERLF M FET T E > ud
ta\; r:Q%géﬁJ Fﬁ’f’&:\if%ll |’§|‘O
CFREP PEARFTEFE o BYEE TREEY L 8 TRELE ) R Eawmo

I

AFATF I~ (P 4 2 P L E

ABVEFREEY HBEE2 T 404 o (4 F 1 30.00)
B. #3123 B s Akt s Faitzim a4 o (0 E 110.00)
C.BIEF AHRP PEAFHRFR2Zw* - (£ 110.00)
D. #3184l g w2 it 4 - (b E 1 50.00)

Agcfeit s g A mp g
1. 23R4T o (b4 F ©15.00)
2. FEY o (W £ 1 5.00)
3FEAK (0 E 210.00)
4. r‘%ﬁnm o (vt & 110.00)
5 o (& 120.00)
6. Bt o (& 15.00)
7.[§1r;€f'rouugi :30.00)
8. £ & &% - (£ :5.00)




HALH A

BESEERTADETHAGEHZ2H, PEEOLHESTAE I
ﬁﬁ@@mmm@%ﬁ%,$%ﬁ% w—%@ﬁ%(%%%@”%ﬁ%%?%
BX, EHEMAE, LE— P ERLRFILFTEEX, EHEA L TR
%g%% S5 2 P SR EEITH R 2B E,

Customer or consumer behavior is the core of marketing strategy. More
importantly, consumer behavior is a motivated behavior, This course will
introduce some important patterns, theories, and concepts related to customer
(or consumer) behavior, and further guide students to think about how
these important patterns, theories, and concepts can be applied to actual
examples, and analyze their impact on the formulation of marketing
strategies,
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wRE EEERE, impact of these important concepts, patterns, and
theories on the formulation of marketing strategies,
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PR Marketin Management Strategies 6ed. by Ferrell and Hartline
7O Consumer Behavior , by Blackwell, Miniard,and Engle 10ed.
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