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TRADE SHOW AND EVENT MARKETING
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marketing events,

This course aims to equip students with essential knowledge and practical
skills in trade show marketing, Topics include exhibition planning, market
positioning, booth strategy, brand presentation, audience engagement, and
post—event follow—up. Through case studies and hands—on projects, students
will learn how to integrate resources, maximize exhibit impact, and apply
exhibition marketing effectively in both B2B and B2C contexts, The course
prepares students for participation in international trade fairs and strategic

AFARE P HRERAT TR PR HE

Bafe 8 pAEL B R T e (Cognitive) | ~ THR (Affective) | ¥ T it (Psychomotor) |
s pRagdl e

2

e _3—‘_,.3

- ~iAr(Cognitive) t FE Az P hEF ~ L - AH ~ KRR LRl B -
-~ R (Affective) : FE AP A&~ B - BR R A B EREZLEY o
= ~ $ac (Psychomotor) @ ¥ & fiZ 4L P enst il ds (72 Pjbeffe (T2 B Y -
B ?I?B*ﬂf( ‘) ?I%B*ﬁf(‘ﬂ;?>
1 [GREAZBE Y HT5m, #8490 £ w| Students are expected to have logical understanding
TRRERATHELEABRERA B & | toward global event markting
PR IS G & ¥
KEPR2Z PHRFEA ~Prond A 2FRREI2HFE S0
B s B () T L e s spE o
8 f *%T"Z’Lf‘ ftl] ,]ﬁ- o E%% % ?I%? ES PI‘Z%_ )(\‘
1| #it | ABCD 12345678 | #HiE ~ A - M 1 I E G S
SRP)NERZ (O
FoE o) A
® o E R £
if p ez n % (Subject/Topics) L
=
114/09/15~
2w gm N por gl AN | 22 A o
1 114/09/21 RENBELIFEZEA
14/09/22~| o o oy o o N
2| jggses | TR SBEILL A 2V AR
14/09/29~| 5 o . e o A A
3 /1005 EomHIRBREET T (& EERE)
114/10/06~ - - ..
i ﬁjija. < 2N\ N
Howions | B REPEBFH SN &
114/10/13~| . . .
E,r:’fﬁi,‘ "\/k*: vz o
S| 1410710 J& T BLAT 4 R ek 5k T




114/10/20~| e v - . .
o 14/10/%6 BEFE BER. HIBEAD ZHE
114/10/27~
s 5 jo B AN
" it/ ER. RRERRE TN
114/11/03~
A w2l 2 ] R A T 48 B
8| /1100 eI EEE Ry TR
114/11/10~ o e B e 5 30 G o B e B 4 bk s
N e | FATFE LR R LB 5] 4R R 2 W 3 RATSE IR R
114/11/17~
fgh>h 2 2k gk 42 42
10 114/11/93 ‘ﬁ—@]{}-_‘iulﬁl—;‘iﬂﬂ'ﬁiﬂ_zﬁ}g
114/11/24~ s X " . o e
U s | AHERET - REAARGERT A
114/12/01~ s X e o
2| e | B ESREEE = 45 & TER P13 2 R TE R
114/12/08~ ) e N N
Bl 1o o AT W R R B IR 2 B R ER T IR
HA/12/15~| o s e
Wi |5 AL R 0 EE B R IR SRR
14/12/22~| o . v 2
15| | izee | 55 XACHE R RH TR LA £ L @) BAR
114/12/29~ o \ s
160 s osee | AR/VRET RATE F 69 B A R A B3kt
115/01/05~ e - R
| s | AR T R BT M R RS 2 RATIEA R A
115/01/12~ o
4= Mk B2 L] < & 29
18| 150110 | TTEH EFHE &R RN L
;%ﬁij% ;é\ X Kﬁ&ﬁ?ﬁ; N ﬁ_, _j‘f\;
Fé%é‘; 3 ™Ay %F‘ 72

Fo AT B 3hAT

STEAMAZ(SALE ~ T3 ~Ex 42 ~ Miic s > g2 ~ A% > Hpetp )

£ 35/ % 38 %+ (PBL) 34z

FORE | prgerGup s et Fimnn
P | sy g (eAR/VR® e ~ 7 HiE
e | LY
R A
o€ S
A RAL
N LR R RAE R LR AN T R FARR) .
e QEHEIANZEAZTFE (Class) EAFNLHMIIEE,
ARE
L | amE R, BA
KPR omm Aot R, A BA
st
$4 %




ER TR

2Ly o5 -\
?_%1}\

®LFE: 100 % GFHFE:300 % GHEPFE:300 %
O KFE 300 %
&Lk () %

"HEEAHIR k% $u o https://web2. ais. tku. edu. tw/csp # @ Fit
FEo(nFn TREPFLFR N, & o

% riﬁ*‘%’%?fléﬁﬁﬁJ 2 T2 @220~ TREIHHF ) o FRTREP
L9 FREUAFT® ULME -

TLFAJ1B1550 0A

4 F /2 4F 2025/6/23 0:23:31




