A+ F 1148 05 1 FhFars 44

4 3% 17 4 98 .
A B e |
HKEF | CHIN-YUNG YU
DIGITAL MARKETING STRATEGY
=4 _ T
—_—— 1-FEFTA Fia;ﬁ‘ Ei%g;%‘ﬁ" \
TEIXJ1A FA | ER N 3

SDGY A ¥ AIATE AR
FA22SDGs | qpgr2 ket g
ML SDGIT g5 M 4

A0 ) g T PR

- " BABIFET R
S HRBFAFRRAILRY

S EBEFRALARL Eaoa o
b - - RERE I &

ARAR R S (PP P 2T P B £

bz fEA R 4 o (0 £ 1 20.00)
W27 RIRTR 4 o (0 F 120.00)
T EBF LA o (0 F 120.00)
TR FR A o (L E D 10.00)
LA EFEEA o (L E 120.00)
paAB4a8yad o (€ 10.00)

muﬁcng >

AR RS AR Z A2 BN E

1. 2FRART - (00 £ 1 10.00)
FaaEr e (O 1 20.00)
CFEAK OV E 10.00)
o (vv & :10.00)
o (4 £ 1 10.00)
o (4 £ 1 10.00)
o (vt & 1 20.00)
o (vv & :10.00)

=\
=
3

Tk 1
NG

© N L R W
F T
=
AR P =

B
N SE
oW
Lo L




WMBITHABAETTABETRBOR B, TNBHEBITHOER, BTHE
KA,

HALH A

Internet marketing is no longer a subsidiary of e-commerce and information
technology, and introduces the theory, practice and future of internet
marketing,
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1 |2 A REBAITHE S Students will be able to understand the internet
marketing,
2 | N ABHARATSHIE SR Introduce the concept of internet marketing.
3| LBHERATHE B 75 B3t 34, introduced the concept,practice and discussion.
4 |- 4BHAFEAT SHIRFS B R AR, Introduces the concept of internet marketing service
and features,
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