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and other AI platforms

Instagram management

This course empowers university students to leverage Al tools for personal
branding and social media influence. Students will master ChatGPT, Claude,

for content creation, audience analysis, and strategic

planning, The curriculum covers personal positioning and brand development,
target audience research, content strategy formulation, Threads and

techniques, and advanced YouTube channel

optimization, Through hands—on practice, students will create and manage
personal social media accounts
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