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Explore the world of Taiwanese tea through hands—on tastings, field visits,
and cultural experiences. This course introduces Taiwan's specialty teas,
flavor profiles, and tea—growing regions, while connecting tea to eco and
cultural tourism, Participants will visit tea farms, shops, and aesthetic spaces,
and complete a self-directed mini project to apply their learning. Ideal for
those seeking meaningful engagement with Taiwan's land, traditions, and the

art of tea.
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project
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