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This course aims to enhance students' understanding of foundational
sociology and gain insight from contemporary sociological theories and
research, Students can obtain a broad view of the core of sociology, key
concepts, and methods but also endeavour their abilities to think as
sociologists, to invest in and understand the complex social phenomena,
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group discussions, students can apply their learning
to selected sociological issues, knowing how the
diverse sociological theories and perspectives might
impact or construct specific sociological topics or
phenomena in a global and comparative context.
Nevertheless, self-learning encourages students to
practice critical thinking and apply it in real life,
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