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In response to the widespread development of the cultural and creative
industries in recent years and their expansion across various corners of the
globe, this course begins with the study of culture, It integrates various
local and international issues to understand the development direction of
modern cultural and creative industries,
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22 e h, BINEA TS ¥ 2 | training is international and futuristic. The training
has the ability to analyze the evolution of domestic
and foreign economic situations, Training to have
marketing management skills
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